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http://bus.Collins.utulsa.eDu/CepD/mini_mba.asp
or Call 918.631.2215 for more information.

TU Mini-MBA
built on the true 
foCus of business:

The 
Bottom 
Line!

Develop an understanding of the key issues facing business 

on a daily basis. Whether you are a new manager, an 

experienced manager who needs a business update or a 

manager thinking about pursuing an MBA, our TU Mini-MBA 

will give you a big picture view of essential business concepts 

and applications.

Kick off from 9 a.m. to 4 p.m. Saturday, September 11

Monday sessions 6 p.m. to 9 p.m., September 13 through 

December 13 in Helmerich Hall on the TU campus.
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Collins College of  Business Mission Statement
Our mission, through creating and disseminating knowledge, is to educate and mentor business and 
healthcare professionals for leadership roles in the international arena.

The Mission of  The University of  Tulsa
The University of  Tulsa is a private, independent, doctoral-degree-granting institution whose mission reflects these core values: 

excellence in scholarship, dedication to free inquiry, integrity of  character and commitment to humanity.
The University achieves its mission by educating men and women of  diverse backgrounds and cultures to become literate in the 

sciences, humanities and arts; think critically, and write and speak clearly; succeed in their professions and careers; behave ethically 
in all aspects of  their lives; welcome the responsibility of  citizenship and service in a changing world; and acquire the skills and ap-
petite for lifelong learning.
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from the Chair
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Business Magazine
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The University of Tulsa Business Magazine is published by 
The University of Tulsa Collins College of Business, 
800 S. Tucker Drive, Tulsa, OK 74104-9700.

The University of  Tulsa 
steadman Upham, President
a. gale sullenberger, Dean, Collins College of Business 

Collins College of  Business 
Executive Advisory Board
Nick Allen, President, Budco, Inc.

Dewey Bartlett, Jr., Mayor, City of 
Tulsa

Nevyle Cable, President and CEO, 
First National Bank & Trust Co. of 
Okmulgee

Jim Cameron, President, Cameron 
Glass, Inc.

Joe Cappy, Chairman, Capco, Inc.

Roger Collins, Chairman and CEO, 
LinkAmerica Corporation

Paul Coury, President, Coury 
Properties, Inc.

Dax Craig, President and CEO, Valen 
Technologies, Inc.

Bob Dennis, Managing Partner, 
KPMG, LLP

Jim Dilley, Executive Vice President, 
American Heritage Bank

Tally Ferguson, Senior Vice President, 
Risk Management, Bank of Oklahoma

Bob Fitzgerald, CFO, SemGroup, LP

Chuck Funai, Vice President & CFO, 
Cummins Southern Plains, Inc.

Steve Ganzkow, Senior Vice 
President, American Residential Group

Jayne Gilsinger, Senior Vice 
President, Planning and Development, 
PennWell Corporation

Hans Helmerich, President and CEO, 
Helmerich & Payne Inc.

Ralph Hill, President, Exploration & 

Production, Williams

King Kirchner, Owner, Kirchner 
Investments LLC

Caron Lawhorn, Senior Vice President, 
Corporate Planning & Development, 
ONEOK, Inc.

Marcia MacLeod, Vice President and 
CIO, Williams

Bob Mareburger, President, Natural 
Gas, ONEOK Partners

Jim Miller, (Ret.) Managing Partner, 
Arthur Andersen, Oklahoma/Arkansas

Jerry Moeller, President and CEO, 
Stillwater Medical Center

Pam Peck, Vice President and Treasurer, 
Dollar Thrifty Automotive Group

Roberta Preston, Delivery Project 
Executive, IBM Business Consulting 
Services

Bard Quku, Senior Vice President, 
Portfolio Manager, UBS

Tony Riggs, Senior Project Executive-
Williams, IBM Managed Business 
Process Services

Bradley Stoots, Partner, Grant Thornton, 
LLP

Sonja Wilson, Senior Vice President of 
Finance & CFO, Mazzio’s Corporation

Nick Wright, Vice President of West 
Region, Operations, US Cellular

One of  the things I’ve noticed when our 
Executive Advisory Board members meet is the 
rising volume in the room as they catch up and 
share insights. Conversations can indeed reach 
a fevered pitch when you have such a great mix 
of  leaders in banking, real estate, oil and gas, 
restaurants, accounting, finance and several other 
fields. It’s exciting to see such a dedicated and 
experienced team willing to give of  their valuable 
time to advance the Collins College of  Business.

To take full advantage of  the board 
members’ knowledge, we’ve created committees 
and structured our semi-annual meetings around capturing their input and 
advice. The steering committee is charged with providing the dean with input 
on strategic planning and visioning, program initiatives and the purpose 
and membership of  the Executive Advisory Board. The student placement 
committee is the sounding board to the dean and director of  business 
career development regarding the successful placement of  graduates. The 
development committee examines ways to enhance the fundraising activities 
that keep the college moving forward.

Our last two meetings have included break-out sessions, giving board mem-
bers an opportunity to spend more time exploring such areas as the college’s 
strategic initiatives, the addition of  new degree programs and the development 
of  internships for graduate business students. The latter helps attract graduate 
students who gain valuable experience that would be attractive to a potential 
employer. The development committee recently asked each Executive Advisory 
Board member to identify potential donors to the dean’s annual fund, particu-
larly those who might become annual fund challengers. 

Business leaders agree to serve on the Executive Advisory Board at the 
Collins College of  Business for several reasons. Many of  the board members 
are alumni and view their service as an opportunity to give back to their alma 
mater. Many hire TU grads and, therefore, offer valuable input on the practical 
aspects of  curriculum and programs. They all believe that having a strong, pri-
vate university is a key to the economic vitality of  the area. By channeling the 
energy and talent of  the board, we are making strides toward high aspirations 
for the college and TU.

Sincerely,

Caron Lawhorn
Senior Vice President-Corporate Planning and Development, ONEOK 
Chair, Executive Advisory Board

As we come to the close of  the academic year and send another 
promising group of  graduates into the workforce, I’m encouraged by 
their optimism and eagerness to contribute. Despite the challenging 
economy and highly competitive job market, our students are well-
positioned for bright careers, thanks to the balanced focus we place on 
skills, flexibility and the importance of  creating value for employers.

It starts on day one. When they walk in the doors of  Helmerich 
Hall as freshmen, our students begin the career development process 
at the Williams Student Services Center where they pursue internship 
opportunities, build career-networking contacts and learn how to make 
powerful first impressions during interviews.

Once they graduate, TU alumni have a way of  standing out in the 
workforce. I believe that’s because our programs and professors stress 
fundamentals like the ability to communicate clearly, to manipulate and 
analyze data, to manage projects and to collaborate. We also emphasize 
traits like resilience, creativity, cultural sensitivity and entrepreneurial 
drive. It seems that in this fluid business environment, the right per-
spectives are as important as the right skills.

Many of  our alumni have managed to combine their business 
prowess with their passions. As you’ll read in this issue, Jenniffer 
Deckard (BSBA ’88) is leading a sustainability movement at the mineral 
company where she serves as the CFO. She’s proven that doing the 

right thing “doesn’t cost, it pays.” Her company has realized 
significant savings by making business decisions that help 
people and the planet.

Although some of  them never considered it as students, 
many of  our alumni are pursuing career tracks with nonprofit 
organizations. Having previously taken the for-profit route, 
they are now working for such organizations as the American 
Cancer Society and the Boys & Girls Clubs. The college is 
even offering a new, not-for-profit certificate for students 
interested in managing the business side of  a nonprofit 
organization.

During our annual Honors & Awards Banquet in April, 
we honored several alumni, students and faculty who have 
displayed excellence in their fields and a willingness to 
contribute to the campus and community around them. 
Despite the challenges of  our current economy, it’s inspiring to 
see that some of  the best and brightest individuals among us 
have found fulfillment by improving the lives of  others. This is 
a good lesson to keep in mind as we enter the summer months 
and make plans for the fall. 

Sincerely,

A. Gale Sullenberger
Dean, Collins College of  Business
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Entrepreneurial spirit runs deep in Collins family

Longtime board member brings wealth of  experience

Roger B. Collins likes 
to hire employees who are 
bright, inquisitive and always 
ready for a challenge. As it 
turns out, he doesn’t have 
to look very far to find these 
individuals.

“The University of  Tulsa 
turns out some outstanding 
business graduates, and the 
Tulsa business community is 
a better place because of  it,” 
said Collins, a long time Exec-
utive Advisory Board member 
of  the college and the owner 
of  two Tulsa companies.

Members of  the Collins 
family have been devoted supporters of  The University of  Tulsa, 
particularly the Collins College of  Business. Roger’s brother, Fulton 
Collins (1943-2008) served for 12 years as chairman of  the TU 
Board of  Trustees. Fulton and his wife, TU Trustee Susie Collins, 
supported pivotal initiatives that have lifted TU into the ranks of  
the nation’s top 100 universities.

Roger and his wife, Francy, have supported numerous university 

programs. In 1996, the family established the Collins Professorships to 
attract and retain top business faculty. In May 2008, the college was 
renamed the Collins College of  Business.

With his term on the Executive Advisory Board coming to a close 
this spring, Roger has been elected to join the TU Board of  Trustees.

“What I’ve done pales in comparison to Fulton’s work, but I feel 
like I need to do my part to help the university and Tulsa,” said Roger, 
who, like his brother, is not a graduate of  TU. He graduated cum 
laude from Princeton University and subsequently obtained an MBA 
from the Wharton School of  Business.

The Collins family’s connection to Tulsa dates back to the early 
1900s when Roger’s great-grandfather moved to the area from Kan-
sas. He came with the salvaged assets of  a burned down glass factory 
and started Sapulpa’s Liberty Glass Company, which was run by the 
family until it was sold in 1994.

Roger is chairman and CEO of  LinkAmerica, a trucking company 
with more than 1,000 employees who serve areas in the southwest and 
southeast. He also owns Muirfield Resources Company, an exploration 
company based in Tulsa. As a businessman, Collins sees The Univer-
sity of  Tulsa as an excellent resource for strengthening the region’s 
economy. 

“We want to make TU a shining star that attracts businesses to 
expand or relocate to Tulsa,” said Collins. “An active university can do 
wonders for that.”

Forget the stereotypes of  
overworked bean counters 
in green visors hunched over 
desks. James D. Miller (BSBA 
’66) is living proof  that a ca-
reer in accounting can result 
in world travel, high-profile 
positions and a wealth of  busi-
ness insights.

 Miller began his educa-
tion at The University of  
Tulsa majoring in engineering 
and working part-time jobs. 
He soon switched to account-
ing, which led to a job with 
Arthur Andersen in Tulsa 

where he stayed for several 
years until he was given the opportunity to manage an office in 
Lisbon, Portugal.

“I was having to make all kinds of  decisions I had never made 
before,” said Miller, who suddenly found himself  responsible for 
legal and personnel issues, all while learning to navigate in a differ-
ent language and culture.

This international perspective catapulted his career. Two years 
after he returned to Tulsa, Arthur Andersen named him a partner, 

and he later was named managing partner for Oklahoma and Ar-
kansas. The Chicago-based accounting firm, known as one of  the 
“Big Five,” had offices in every state and many countries, several of  
which he visited over the course of  his 34-year career.

 “TU was probably the best thing that ever happened to me,” 
said Miller, who is an original member of  the Executive Advisory 
Board at the Collins College of  Business. “I’m trying to pay them 
back. I think I bring a useful perspective and add some value.”

While managing partner for Oklahoma and Arkansas with 
Arthur Andersen, Miller would visit functions held by the TU ac-
counting fraternity and make mental notes of  students he thought 
would make good employees. He looked for intelligence, a willing-
ness to work hard and interpersonal skills.

Along with many other TU accounting graduates, Miller 
recruited Brad Stoots. Now, coincidentally, Stoots is himself  an Ex-
ecutive Advisory Board member and managing partner of  Grant 
Thornton, one of  the successors to Arthur Andersen.

Miller and Stoots have both witnessed the physical transforma-
tion on campus over the last several years, but Miller says the single 
most important improvement is in the caliber of  faculty. As a mem-
ber of  the steering committee of  the Executive Advisory Board, 
he believes the pursuit of  funding to attract more top faculty is 
paramount.

“That’s probably the last piece they need to become a top-tier 
business school in the nation.” 

 

Three alumni and four seniors 
were honored at the Collins College 
of  Business Honors and Awards Ban-
quet in the Allen Chapman Activity 
Center on April 9, 2010.

Christopher Wolking, senior 
executive vice president and chief  
financial officer at Old National Ban-
corp, and Robert C. Dennis, manag-
ing partner at KPMG, were named 
2010 Outstanding Alumni. Norah 
Steinhouse, vice president and foreign 
exchange trader for BOK Financial 
Corp., received the 2010 Fast-Track 
Alumna Award.

“With their tremendous profes-
sional achievements and strong 
leadership skills, these alumni serve 
as shining examples of  success for all 
of  us, especially for those who are just 
beginning their careers,” said Gale 
Sullenberger, dean of  TU’s Collins 
College of  Business.  “Their ambi-
tious work ethic and tireless passion 
for service are inspiring.”

Wolking (BSBA ’82) joined Old 
National with 11 years of  experience 
in various roles in the treasury and 
wealth management units of  Old 
Kent Financial Corporation. Prior to joining Old Kent, Wolk-
ing was the manager of  treasury operations at First National 
Bank of  Tulsa. He began his career as a consultant with the 
accounting firm, Arthur Andersen and Co., in 1982.

Dennis (BSBA ’83) has served as KPMG Managing 
Partner in Tulsa since 2003 and is currently in the process of  
transferring to KPMG’s Denver office to head up the office’s 
Energy and Natural Resources practice. Dennis joined KPMG, 
then known as Peat Marwick and Mitchell, in August 1983 
and was promoted to manager in 1988.  He was subsequently 
elected to the partnership in 1998. 

Steinhouse (BSBA ’99 & MBA ’05) has received four 
promotions in the 10 years she has worked at BOK Financial 
Corporation. During that time, she has been instrumental in 
rapidly expanding the company’s foreign exchange customer 
base and increasing foreign exchange revenue by 450 percent. 
She specializes in assisting clients with their foreign exchange 
hedging needs by providing strategies that best suit their specific 
business objectives.

The college also honored the 2010 Outstanding Seniors 
– Katie Largent, accounting; Ryan Staebell, finance; Nathan 
Olson, exercise and sports science; and Alison Bertram, 
accounting. The students were honored for exemplary 
academic performance and character as well as for campus and 

Alumni and seniors honored at banquet

community involvement.
 A Presidential Scholar with a near-perfect GPA, Largent 

has also found time to satisfy her appetite for the liberal arts by 
earning minors in English and religion. Currently employed by 
John Flusche, CPA assisting on audits of  Housing and Urban 
Development properties, she previously worked at Quandt & 
Snow, LLC in Colorado and Williams in Tulsa.

Staebell has taught physical education to elementary 
and middle school students since his freshman year and 
served as aftercare supervisor at the University School on the 
TU campus. This past summer, he was a finance intern at 
Colorado Springs-based Compassion International, a ministry 
for impoverished children. 

Olson is a Presidential Scholar with diverse experience 
outside the classroom in fitness and therapy. A basketball coach 
for 5- and 6-year-old boys in the Tulsa Boys & Girls Club, 
he also works as a research assistant and has worked with 
individuals who have degenerative neurological disorders. 

Bertram immediately began pursuing an MBA with a 
specialization in accounting from the Collins College of  
Business after graduating in December with a near-perfect 
GPA. She maintains her position on the President’s Honor 
Roll while serving as a graduate assistant in the School of  
Accounting and MIS.

  

James D. Miller

Roger B. Collins

Collins College of  Business Dean Gale Sullenberger, Norah Steinhouse, Robert Dennis, 
Christopher Wolking and TU President Steadman Upham
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Construction crews spent the spring semester renovating the 
south entrance to Helmerich Hall, home of  the Collins College 
of  Business. 

“We deeply appreciate Walt Helmerich’s generosity to the 
college and his desire to enable this further enhancement to our 
building,” said Gale Sullenberger, dean of  the Collins College of  
Business. “This latest project will create a welcoming southern 
entrance and raise the profile of  our building on campus.” 

Once complete, the exterior will consist of  new steps and 
columns of  matching stone to support an arched entry. The 
new entry will display the name Helmerich in stone above the 
doors with glass side panels. The Beta Gamma Sigma Key was 
removed and will be replaced later.

A new canopy will provide shelter for the entrance. Fresh 
landscaping will include trees and shrubs, paver bricks and 
benches. New bicycle racks will be installed on the east and west 
sides of  the building.

Helmerich, a friend and supporter of  the college, provided 
the funds for the renovation. 

New view: Helmerich Hall’s south entrance renovated

T-Shirt contest to aid Kendall-Whittier neighborhood
True Blue Neighbors and Studio Blue this spring teamed up for 

a campus-wide T-shirt design contest aimed at helping a nearby 
neighborhood. The winning design will be produced and sold, with 
proceeds benefiting True Blue Neighbors and a student emergency 
fund. 

The shirt theme for 2010, “TU Spirit,” was chosen because it 
reflects the university’s dynamic student body and campus life; and 
TU’s commitment to involvement, connection, and service to the 
greater Tulsa community, embodied by the True Blue Neighbors 
initiative.

Meaghan Gideo (BS Fine Arts ’07) designed the winning entry. 
Organizers are gearing up for printing, distribution and an August 
launch party.

True Blue Neighbors was created in fall 2009 to assist the 
economically challenged Kendall-Whittier neighborhood of  Tulsa. 
The median income in Kendall-Whittier is more than $10,000 
below the rest of  the city and 24.5 percent of  residents are living 
below poverty level, according to organizers.

TU administrators have embraced the neighborhood adjacent 
to campus and encouraged students and faculty to give their time 
to True Blue projects. University staff  are allowed paid time off  to 
volunteer. 

Charles Wood, Studio Blue director and associate professor of  
marketing, said the idea for a T-shirt contest benefitting True Blue 
Neighbors’ efforts emerged in 2009 when a student shared the 
story of  Notre Dame’s “Shirt Project” during a marketing brain-
storm session  in Studio Blue.

The Notre Dame Shirt Project started in 1990 to raise money 
for an event, but really took hold in 1993 when its proceeds were 
used to offset the medical bills of  a student who was paralyzed.  
Melanie McGouran-Conant, the nursing sophomore who sug-
gested adopting the idea at TU, grew up in South Bend, Ind., 
home of  University of  Notre Dame.

“It’s a great project, and I think it will grow with the students 
and alumni,” McGouran-Conant said. “They can get a different 
shirt every year to benefit a cause. It’s a conversation piece.”

Mike Mills, associate dean of  students and coordinator of  
university and community engagement, said the contest is just one 
example of  how TU is reaching its overall mission of  service to 
“welcome the responsibility of  citizenship and service in a chang-
ing world.” 

 “We’re providing students with another avenue to help out in 
the community and really learn what it means to support their fel-
low citizens,” Mills said.

Proceeds from the shirts will support True Blue Neighbors, 
projects, such as weatherizing or rebuilding homes, getting supplies 
for the Kendall-Whittier youth mentoring program and donating 
to the neighborhood emergency food pantry.

A smaller portion of  the proceeds will also be used to create a 
student emergency fund. 

 “This project has great potential for our campus,” Wood 
said. “I’m a great believer in causes, and this is one I hope we can 
continue to support.” 

In a crowded room filled with people shouting and waving wild 
hand signals, three students from the Collins College of  Busi-
ness recently immersed themselves at the Chicago Board Options 
Exchange, the largest U.S. options exchange and creator of  listed 
options.

During a one-day equity options seminar called “College Day 
101” in March, Andrew Hrdlicka, Yuejuan Li and Stephanie Hart 
explored essential option principles, learned more about financial 
planning methods and received career counseling for today’s job 
market.

 “There were classroom sessions and presentations by traders at 
CBOE, but the most interesting part by far was the simulated trad-
ing session,” said Hrdlicka, a second-year graduate student.

During the mock trading session, the students had a chance to 
yell orders and throw hand signals with real traders guiding them 
in the trading pit.

“It was very overwhelming at first, but they really tried to help 
us,” he said. “It was definitely the best part of  the seminar.” 

Students also watched the floor traders in chaotic action during 
live trading hours and were able to walk around asking questions. 

“It was a completely new experience to see how options are 
traded on the floor, even if  you understand it and have learned ev-
erything about it in class,” said Yuejuan, also a second-year gradu-

Students walk into chaos of  
Chicago trading floor

ate student. “I want to work in risk management when I graduate, 
and seeing how the floor trading works is very helpful because they 
work so closely together.”

Though TU prides itself  on outstanding academics, the 
students’ knowledge was put to the test. Still, they felt they had an 
edge. 

“I found that TU students have seen significantly more material 
than most other university students,” said Hrdlicka. “We were con-
stantly answering the questions from what we had learned on cam-
pus, and it really allowed us to get the most out of  the simulated 
trading session because of  how well we already understood it.”

As for working as a floor trader in the future, most found it 
too stressful for their liking, but would love to work around it as an 
analyst or in risk management someday. Because of  this interest, a 
session was held during the trip to discuss the career options in this 
line of  work, a great benefit for these students with graduation in 
the near future. 

Based on feedback from the energy industry and the Col-
lins College of  Business Executive Advisory Board, TU business 
students will now have an opportunity to “energize” their degrees 
beginning this fall with a new minor in energy.

“Not only are the energy companies thrilled to have students 
add the energy minor to their already chosen accounting, finance, 
marketing or MIS majors, but there are other companies such as 
accounting firms, banks and marketing firms that recognize the 
value,” said Caroline Franklin, director of  career development 
at the Collins College of  Business. “This allows the graduates to 

understand the energy business and to visit with their energy clients 
without having to learn it on the job.”

The 20-hour “signature minor” offers energy-focused courses 
as substitutes for business and/or free electives, within each major. 
The minor takes advantage of  courses already in place, through 
the creation of  the Energy Management program in 2007. The 
TU program, which is the only program located at a private insti-
tution, is already recognized by the energy industry as one of  the 
nation’s elite programs.  

The 14 hours of  core courses include Introduction to Petro-
leum Engineering, Financial Reporting in the Energy Industry, 
Environmental Economics, Practical Issues in Energy Manage-
ment and Oil & Gas Law. The remaining 6 hours are elective and 
must come from two of  the following three courses: Commercial 
Transactions, Fundamentals in Energy Commodity Trading and/
or Petroleum Economics and Property Evaluation.  

“This new minor should open doors for more internship and 
employment opportunities within the world’s most vital and volatile 
industry,” said Ted Jacobs, director of  the energy management 
program. “Business students who want to distinguish themselves 
from their counterparts, not only at TU but also at other business 
schools, should strongly consider energizing their business degree.” 

For more information, contact the Collins College of  Business 
Undergraduate Programs Advising Office at (918) 631-2242. 

Energy minor to “energize” business degrees

THE UNIVERSITY OF TULSA BUSINESS MAGAZINE {7 }

Stephanie Hart and Andrew Hrdlicka



THE UNIVERSITY OF TULSA BUSINESS MAGAZINE {9 }THE UNIVERSITY OF TULSA BUSINESS MAGAZINE {8 }

][bUsiness
news

Business leader and former two-term U.S. Congressman Brad 
Carson is serving as a professor of  entrepreneurship and business 
law at the Collins College of  Business, TU leaders announced in 
January 2010.

The announcement came as Carson was appointed the director 
of  the Tulsa-based National Energy Policy Institute, which is dedi-
cated to identifying economically and environmentally sound solu-
tions to the challenge of  reducing U.S. dependence on foreign oil, 
as well as building new businesses based on those solutions. NEPI 
is housed on the TU campus and funded through a comprehensive 
multi year grant from the George Kaiser Family Foundation. 

In January, Carson began serving in the professor positions, 
which are an extension of  NEPI’s partnership with the university. 

“The University of  Tulsa is very fortunate to find a leader 
whose credentials are well matched to this appointment and to 
a teaching role within our Collins College of  Business,” said TU 
President Steadman Upham. 

Carson represented Oklahoma’s 2nd District in the U.S. House 
of  Representatives from 2001-2005 where he served on the Trans-
portation and Infrastructure Committee, Resources Committee 
and Small Business Committee. 

After leaving the House, he became president and CEO of  
CNB, L.L.C., which is the Cherokee Nation’s economic engine. 
Among Oklahoma’s largest employers, CNB employs more than 
4,000 people in the gaming, hospitality, personnel services, distri-
bution, manufacturing, telecommunications and environmental 
services industries. 

Carson stepped down from CNB in December 2008 when 
he was called into active military service in Iraq. An officer in the 
U.S. Navy Reserve, he headed a team that gathered intelligence on 
tactics used for improvised explosive devices. He returned home 
from Iraq in fall 2009. Upon his return, he was named to the CNB 
board. 

“The George Kaiser Family Foundation is very pleased that 
Brad Carson will lead the Energy Policy Institute that we launched 

Brad Carson serving as professor at college
with The University of  Tulsa,” said Ken Levit, executive director 
of  the George Kaiser Family Foundation. “Under Brad Carson’s 
leadership, and with the support of  the university, I am confident 
that the National Energy Policy Institute at TU will play a vital role 
in promoting energy security for our country and also in securing a 
place for Tulsa at the forefront of  innovation in the energy sector in 
the decades ahead.” 

Before holding elected office, Carson served as an antitrust 
attorney for Crowe & Dunlevy in Tulsa. He also has taught at the 
Harvard University Institute of  Politics, worked for the Depart-
ment of  Defense as a special assistant to the secretary of  defense 
for special projects, as a White House Fellow; and he served as an 
adjunct faculty member for the TU College of  Law. 

Carson earned his bachelor’s degree from Baylor University, 
where he graduated with highest honors. Named a Rhodes Scholar 
in 1989, he earned a master’s degree in politics, philosophy and 
economics from Trinity College, Oxford University in England. He 
later earned his law degree from the University of  Oklahoma, also 
graduating with honors. 

Carson has served on the board of  directors for the National 
Job Corps Association and Legal Services of  Eastern Oklahoma. 
He was named one of  10 outstanding young Americans by the U.S. 
Chamber of  Commerce in 2002. 

NEPI is operated as two coordinated entities: a nonprofit 
organization and a research institute established and operated by 
TU. Former Alaska Gov. Tony Knowles serves as president of  the 
nonprofit organization, and Carson will serve as the resident direc-
tor overseeing the research institute. 

The mission of  the institute is to provide an unbiased frame-
work for developing a rational national energy policy that reduces 
the need for imported oil and reduces greenhouse gas emissions, 
and thereby to provide national decision-makers with a quantifiable 
basis for identifying and pursuing the optimum portfolio of  energy 
strategies for achieving this goal.

It takes one to know one, so the expression goes. It also helps 
explain why Patricia Zumwalt is the newest recruiter for Graduate 
Business Programs at the Collins College of  Business.

 “The MBA program is interesting and intense,” says Zumwalt, 
who just earned her MBA from TU. “Students get a good mix of  
disciplines as they go through the program, but they also get to 
choose an area of  focus.”

While earning her MBA, Zumwalt worked in the Williams Stu-
dent Services Center as a graduate assistant. When the recruiting 
position came open, it seemed like a natural fit. 

“I’ll be able to offer students firsthand examples as to why this 
program is great,” she said. “As someone who went through all 
the steps — studying for and taking the GMAT, attending a much 
larger state school, transferring mid-program — I feel that I can 
explain to prospective students what this program has that others 
do not.”

Recruitment for the newly revised MBA program is aimed at 
undergraduate students both at TU and throughout the Midwest. 
Zumwalt will be creating and executing these recruitment plans as 
well as helping with marketing ideas for campaigns already in place 
at TU. 

“We are thrilled to have a TU MBA graduate with a com-
munication background on our team,” said Kaci Kegler, assistant 

New MBA recruiter knows program well
director of  graduate busi-
ness programs. “Patricia’s 
firsthand experience in our 
program will be a signifi-
cant asset when talking to 
prospective students.”

 After receiving her 
undergraduate degree from 
the University of  Oklaho-
ma, Zumwalt decided The 
University of  Tulsa offered 
the best MBA program 
for her.

“I began my MBA at a 
larger university, but soon 
realized that I wanted a 
more personal educational 
experience,” said Zumwalt. 
“I came to an information 
session at TU and discov-
ered it would be a better fit for me. The classes are smaller, the 
professors are very accessible outside of  class, and the students in 
the program are very diverse. I felt so at home at TU.”

Employers hiring interns are encouraged to consider students 
in the Collins College of  Business MBA program.

The newly revised MBA curriculum requires an internship of  
students with less than two years of  work experience. As of  the 
2010 spring semester, 35 TU MBA students will seek an internship 
opportunity.

“Students are genuinely interested in gaining exposure to indus-
try practices and culture, and internships provide valuable insight 
that is hard to replicate in the classroom,” said J. Markham Collins, 
director of  the Collins College of  Business Graduate Programs. 
“We want to make every effort to ensure our students hit the 
ground running upon graduation.”

Andrea Sartin, a current MBA student, just completed an 
internship with Grant Thornton in Dallas where she worked with 
the tax group in auditing. She found the hands-on experience with 
real business scenarios invaluable.

“They have us working directly with clients every day,” said 
Sartin. “We might be interns, but they don’t hold us back. We 
worked with the CEOs and controllers on a regular basis.”

Initially, accounting was not Sartin’s intended career path, but 
because of  her internship, she now plans to pursue post-graduate 
employment in the field. “I’m very glad to have had the opportu-
nity to explore the industry,” she said.

Last summer, Sartin completed an internship at BKD, LLP in 

New MBA program increases demand for internships
Tulsa. BKD recruiter Jeff  Ronsse said designing a well-thought-out 
internship program is an effective way to identify and train future 
employees.

“Internships are a great way to attract top students. It also 
provides a ‘trial run’ for the company and student before a full-time 
employment offer is made,” said Ronsse. “Internships also help 
college students determine if  they have chosen the correct major 
or career path. It is much easier for a student to change direction 
in college than after beginning full-time employment in the wrong 
field.”

BKD looks for top students to hire as interns each spring, sum-
mer and fall semester. If  the intern performs well and enjoys public 
accounting, BKD extends an offer for full-time employment upon 
graduation. For companies considering launching or expanding an 
internship program, Ronsse said the greatest challenge lies in the 
development of  a prescribed program.

“The best programs give the intern opportunities to see differ-
ent aspects of  the organization and to meet a number of  full-time 
employees,” he said. 

If  you are interested in more information about the Collins 
College of  Business MBA internship program or in posting an 
internship opportunity with the Collins College of  Business, con-
tact Caroline Franklin, director of  business career development, at 
caroline-franklin@utulsa.edu or 918-631-2072.

Collins College of  Business Dean Gale Sullenberger, Pete Meinig, Robert E. Lorton, Brad Carson, Bobby Lorton and TU President Steadman Upham

Patricia Zumwalt
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The fundraising campaign for the new MBA program at the 
Collins College of  Business is making significant progress since 
kicking off  in 2008 with more than 70 percent of  the funds already 
raised. Organizers are seeking additional donations and anticipate 
crossing the finish line within the next 12 to 18 months.

The new MBA program is the focus of  the $30 million cam-
paign, which includes creating new endowed faculty positions, 
expanding business career placement services and adding scholar-
ships for MBA students. The campaign began when Fulton Collins 
and Walt Helmerich offered to donate $15 million in matching 
funds to support the development of  a new nationally competitive 
MBA program.

Many TU friends and alumni have furthered this initiative with 
gifts that were matched by Collins and Helmerich. Most recently, 
the college created a new endowed faculty position due to the gen-
erosity of  the Edward E. and Helen T. Bartlett Foundation.

“We are deeply appreciative of  the support we have received 

MBA fundraising campaign needs final push
from our friends, alumni and members of  the corporate commu-
nity,” said Gale Sullenberger, dean of  the Collins College of  Busi-
ness. “Businesses tell us they need MBAs with operational expertise 
in areas such as accounting, finance, information systems, energy 
management and others. In response, we have added specialization 
tracks to the MBA. We also have increased coverage of  important 
topics such as business ethics, leadership and team-building.”

The bulk of  the remaining campaign funds will support en-
dowed faculty positions in finance, accounting and MIS. Bringing 
in additional top-caliber faculty will further raise the profile of  the 
Collins College of  Business and help develop star graduates.

With the new program, students enroll in an increased number 
of  topic areas through a combination of  half-semester and tradi-
tional full-semester courses. They also have the ability to customize 
their programs with concentrated studies in accounting, energy 
management, finance, international business, management infor-
mation systems or taxation.

Dirty 
JOBS

Doing good is not always pretty. Splattered 
with motor oil and other household gunk headed 
for recycling, graduate students from the Collins College of  Business 
volunteered at a recent pollutant collection event organized by The 
Metropolitan Environmental Trust. This spirit of  community service is 
encouraged early at the Collins College of  Business and it’s carried 
on by our alumni in the business world.

➧ The Business of 
Doing Good

64th Annual Conference of  Accountants held at TU
“Accounting: Risky Business in a Brave New World,” was the theme of  the 64th 

annual Conference of  Accountants held April 27 and 28 at The University of  Tulsa.
Sponsored by the School of  Accounting and Management Information Systems at 

the Collins College of  Business, the conference consistently draws nearly 400 account-
ing professionals from the region.

The conference was attended by professionals in public accounting, private 
industry and government accounting positions, and by accounting and business school 
professors.

The conference, initiated by Professor Paul J. Graber in 1947, uses a holistic 
approach to continuing education in accounting, encompassing all of  the functional 
areas of  the field, including financial, managerial, systems, auditing and tax. Net 
proceeds of  the conference provide scholarships to accounting students at The 
University of  Tulsa.

This year’s speakers included
• Tulsa Mayor Dewey F. Bartlett, Jr.
• Gary Belitz, Vice President, Finance & Accounting, E&P Williams
• John W. Gibson, President and Chief  Executive Officer, ONEOK, 

Inc.
• Hank Gutman, Principal, KPMG in Washington, D.C.
• Jeff  Hamra, Manager and Owner, Titan Data Safe
• John R. Johnson,  Business Development Officer, Export Import 

Bank of  the United States, Houston
• Ken Lackey,  Chairman, The NORDAM Group
• Shelly Luisi, Senior Associate Chief  Accountant, Securities & Ex-

change Commission in Washington, D.C.
• Pattye Moore, Co-Owner, Instincts, LLC, Oklahoma City
• James D. Ratley, CFE  President, Association of  Certified Fraud 

Examiners in Austin
• Mark Scoles, Partner, Grant Thornton in Chicago
• Mike Koehler, Director of  New Media and Karen Wicker, Senior 

Vice President, Schnake Turnbo Frank PR.  
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A Golden Hurricane volleyball player and an intern at Arthur 
Andersen while an accounting student at TU, Jenniffer Deckard 
(BSBA ’88) is now the chief  financial officer of  one of  the largest 
producers of  industrial sand in the United States and a big believer 
in the profitability of  doing good to help the bottom line.

Deckard spends about half  her time tending to the financial 
side of  Ohio-based Fairmount Minerals Ltd. and the other half  
working in sustainable corporate development, an area one might 
not normally associate with a CFO’s duties. But, on closer exami-
nation, it becomes clear that finance and sustainability are closely 
linked. 

“It doesn’t cost, it pays,” said Deckard, in a phone interview 
from her office in Chardon, Ohio. “We feel this isn’t about just 
doing the right thing – although it is the right thing. We believe 
sustainable development is a good business model.”

The company’s motto, “Do good. Do well,” demonstrates the 
prominence of  this concept among the leadership and employees 
at Fairmount Minerals. Deckard is a founding member of  the 
company’s Sustainable Development Advisory Committee and 
organizer of  several companywide summits since 2005 to gather 
employee input and generate ideas regarding the company’s future 
with regard to sustainability.

“We wanted to elevate in a meaningful way this idea of  sustain-
ability,” she said.

Employees across all areas of  the company explored how to 
perform their duties in ways that would positively impact the “3 
P’s” (people, planet and prosperity) for company shareholders, 
employees, business partners and the community. What emerged 
were several employee-driven initiatives — ranging from commu-
nity investment and conservation to health and safety — followed 
by the development of  practices and policies designed to impact 
the company’s bottom line.

“When someone is passionate about a subject, you are going to 

get some innovative ideas,” said Deckard, indicating that one sugges-
tion that was adopted was simply the use of  reusable and recyclable 
bulk sandbags, resulting in an annual savings of  $350,000. The new 
practice benefits both the company and the environment.

In the social responsibility category, a new company policy was 
created that gives employees 40 hours of  paid time off  to volunteer 
for charities of  their choice. Employees can also request that some of  
the company’s community investment funds be directed to organi-
zations which they personally support through their own time or 
treasure. 

“When people are given the opportunity to contribute to their 
communities or to the environment in meaningful ways, you get 
proud, happy employees who are engaged,” she said.

Did somebody say bonuses? What better way to get the attention 
of  employees than to bring up bonuses? When it comes to sustain-
able business, that’s just what Fairmount Minerals does. Company-
wide goals are set, such as performing one million consecutive safe 
work hours. It’s up to each employee to make sure he or she works 
safely each day. 

“To get everyone on the same page, everyone has to be im-
pacted equally,” Deckard said. “There is a little bit of  peer pressure 
involved.”

Family committed to community
Outside the company walls, doing good is a big priority in the 

Deckard family. Daryl Deckard (BSBA ’88) also came to TU on an 
athletic scholarship and shares Jenniffer’s desire to help others. After 
they married and began raising a family, they took the big step of  
becoming registered foster parents.

“Our eyes were opened to the need,” said Jenniffer. “We saw that 
we had a supportive family and a house with rooms.” 

Deckard describes the fostering experience as a time of  tremen-
dous sacrifice for all involved, especially her own children. She said it 
was immensely fulfilling to help rescue children from unimaginable 
circumstances and to help turn them onto a positive course in life 
by providing a home, nurturing, love and resources. The Deckards 
intend to continue to foster more children.

With such an inclination to create positive change in the world 
around her, Deckard, at one point, gave serious consideration to 
leaving her thriving career to try her hand in the nonprofit sector. 
She had been the CFO of  Fairmount Minerals since 1999 and was 
completing her MBA in 2004 when she made a pivotal decision. She 
realized that by staying put she would have the opportunity to make 
a bigger impact. After that, she began devoting much of  her time 
and energy to a heightened commitment to Sustainable Develop-
ment with a focus on Community Investment and Stakeholder 
Engagement.

 In 2005, she received recognition as one of  Cleveland Crains’ 
annual “Forty under 40.” She is a member of  Leadership Cleve-
land’s class of  2008. Also, in 2008, she was named as the Cleveland 
Business’ “CFO of  the Year” for large privately-held businesses in 

Alumna champions “doing good” as 
business model

Stationery spreads word on disease

➧ The Business of 
Doing Good

Early in the morning at her kitchen table in Sapulpa, Jennifer 
Dilley (BSBA ’91) sits quietly, and, through written word, shares 
support, love and compassion with her family.

As a mother of  two and a daughter of  an Alzheimer’s patient, 
Dilley understands the importance of  taking time to tell her loved 
ones how she feels. That’s why she started Forgetmenot Ink, a 
stationery company aimed at encouraging handwritten letters and 
spreading awareness of  Alzheimer’s disease. 

“I started Forgetmenot Ink in honor of  my mom (TU graduate, 
’87),” Dilley said. “She was diagnosed at just 52 years young with 
early-onset Alzheimer’s. She was an avid 
letter writer and I shared her passion. I 
have tons of  letters from my mom up until 
she lost her writing ability, and I didn’t 
realize then how valuable her letters would 
become.”

Dilley, who was a bank marketing di-
rector at the time, launched the company 
in 2008 with the help of  her husband, Jim, 
who is also a TU alumnus (BSBA ’91) and 
an Executive Advisory Board member 
of  the Collins College of  Business. Jim 
is executive vice president at American 
Heritage Bank in Sapulpa.

In addition to stationery sales, another function of  Forgetmenot 
Ink is education. About twice a week, Dilley speaks to groups about 
early-onset Alzheimer’s, now often referred to as younger-onset 
Alzheimer’s. This form of  the disease affects people under the age 
of  65 and is Dilley’s area of  interest. 

Dilley hopes her presentations will help people learn about the 
disease and its impacts, but she also aims to remind them that life 
and the relationships you develop are sacred.

“I hope people will slow down and let their loved ones know 
how they feel,” Dilley said. “Not just with Alzheimer’s, but in life. 
We all encounter the unexpected and we all go through hard times. 
We need to give people something tangible to hold on to. Hand-
written letters can do that.” 

Dilley is active with the Alzheimer’s Association in Tulsa to stay 
updated on research, learn new ways to help the cause and find 
places to speak. She donates her time and resources to the associa-
tion and to other organizations. 

Although she has only been able to dedicate herself  to the 
company full time since January 2010, Dilley says Forgetmenot Ink 
has been successful on a personal level. 

“Reaching out to people about the disease has been incredible,” 
Dilley said. “It’s good for people to talk who are just starting to deal 
with Alzheimer’s because it’s not a fun journey. It’s a very tough 
time for families, and they need to share experiences.  That’s where 
I hope I can help.

This spring, Dilley is creating new products such as professional 
thank you notes, and other specific note-cards which she hopes to 
have available by May.

For more information about Forgetmenot Ink, go to www.
forgetmenotink.com.

Jennifer Dilley (BSBA ’91) started Forgetmenot Ink in honor of  her mom.

Daryl Deckard (BSBA ’88) and Jenniffer Deckard (BSBA ’88) with their 
biological children, Connor and Abbey Joe, and their foster daughter, Shanette.

Greater Cleveland as well as receiving the Smart Business 2008 
visionary award for innovation in business.

In addition to serving on several company boards, Deckard 
and her husband also serve the community through the support 
of  various nonprofits and through active board service to the 

United Way Services of  Geauga County, the United Way Services 
of  Greater Cleveland, Cleveland Central Catholic High School, 
and Big Brothers Big Sisters. 

And, believe it or not, they both still find time to coach their 
children’s basketball teams.
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Imagine hundreds of  glowing lumi-
naries lining the 
local high school 
track at dusk in 
remembrance of  
loved ones who 
have died due to 
cancer. Now think 
about hundreds of  
energized walkers 
and runners circling 
that track until 3 
a.m., when most 
people are sleeping. 
All night, they con-
tinue the exhausting 
relay, until the sun rises 
on a new day.

The American 
Cancer Society’s Relay 
for Life event is designed 
to take participants through a range of  emotions 
associated with cancer. It begins with a special lap 
when cancer survivors are invited to circle the track 
together and help everyone celebrate the victories 
achieved over cancer. The lighting of  the luminar-
ies is in remembrance of  victims. The all-night relay 
symbolizes a long and tireless fight against the disease 
that never sleeps.

 “We celebrate, we remember, we fight back,” said 
Courtney Naylor (BSBA ’06), who first volunteered to 
help with the event as a TU student. “It’s really inspir-

ing for everyone involved.”
Describing the relay as a life-

changing event, Naylor and two 
other graduates of  the Collins 
College of  Business — Kristen 
Taylor (BSBA ’04) and Stepha-
nie Lipscomb Madsen (BSBA 
’06) — are now employees of  
the American Cancer Society, 
building their careers around 
its mission.

During her junior year 
at TU, Taylor offered to 
volunteer for the American 

Cancer Society, but she never dreamed 
it would evolve into a career. She was set on a career in 
sports marketing. That began to change the more she 
became involved with the nonprofit sector.

Taylor was first hooked when representatives from 
the American Cancer Society came to campus to recruit 
student volunteers. They played a video about the orga-
nization that she said touched her heart.

“At the time, I was fortunate to not have any history 
of  cancer in my family,” she said.

Still, she was compelled to give her time to the 
organization that is committed to eliminating cancer as 
a major health problem through research, education, 
advocacy and service.

Taylor’s first assignment as a volunteer with the 

All-night fight against cancer 
leads to careers of  service

As a product manager for one of  the world’s largest food com-
panies, Emily Melton Bolusky (BSBA ’98) found herself  in a stable 
career with a long professional runway in front of  her.

While at The University of  Tulsa, she dreamed of  a career in 
which she would perform marketing research and focus sessions – 
determining why consumers pick one product over another. And, 
she was doing just that. 

But after a few years, she began to understand that in order to 
advance, she would have to constantly be looking for her next move 
within the organization.

From her perspective, it seemed that some of  those 
upward moves would require stepping on coworkers 
around her; that was an uncomfortable feeling.

She began to look outside the walls of  the com-
pany for opportunity. Through some contacts she had 
while volunteering in college, she found out about a 
position at the Indian Health Care Resource Center 
of  Tulsa. 

“I’m Cherokee, and I’ve had cousins and friends 
use the Indian Health Care Center, so I felt an im-
mediate attachment to it,” said 
Bolusky. “It 

➧ The Business of 
Doing Good

Alumna called to help her people

Kristen Taylor (BSBA ’04), Stephanie Lipscomb Madsen (BSBA ’06) and Courtney 
Naylor (BSBA ’06) work for the American Cancer Society in Tulsa.
 

has a mission, and you work for that mission each day.”
The mission – providing quality, comprehensive care to Tulsa’s 

native people – empowered her with a sense of  purpose and pride. 
In her position, she is responsible for public relations and fundrais-
ing efforts for the center. She feels like she’s home now.

“I’m sure there are a lot of  great for-profit and nonprofit orga-
nizations out there, but this one is the perfect fit for me,” she said. 
“It sounds trite and so cliché, but it’s something bigger than you.”

American Cancer Society was to help organize a Relay for Life 
event on the TU campus. By the time she was a senior, she was 
chairing that event. Then, a week before graduating from TU, 
she was offered a full-time job with the organization. Her passion 
for the cause has led to advancement opportunities within the orga-
nization, and she is now community development director for the 
organization’s Eastern Oklahoma office, overseeing 34 Relay for 
Life events.

Relay for Life began in 1985 when Dr. Gordy Klatt, a colorec-
tal surgeon in Tacoma, Washington, ran and walked around a 
track for 24 hours to raise money for the American Cancer Society. 
Since then, it has grown from one man’s passion to fight cancer 
into the world’s largest movement to end the disease.

Each year, more than 3.5 million people in 5,000 communi-
ties in the United States, along with additional communities in 20 
other countries, gather to take part in this global phenomenon and 
raise much-needed funds and awareness to save lives from cancer, 
according to the American Cancer Society.

Led by fellow student Taylor, as a sophomore Madsen was 
motivated by her grandfather’s cancer diagnosis to volunteer with 
TU’s Relay for Life. Two years later, Madsen was chairing the 

campus event as Taylor staffed it. She saw that Taylor loved her job 
with the organization and decided she too would like to work with 
the American Cancer Society.

“I really loved the cause and the event itself,” said Madsen. “I 
wanted to always be a part of  Relay for Life.”

After graduating, she continued to volunteer with the American 
Cancer Society while she worked in sales at a promotional market-
ing company. Soon, a position opened up, and Madsen is now a 
community manager of  income development, under the direction 
of  Taylor. She is responsible for organizing and executing six major 
fundraising events each year in the Tulsa area.

“I love that no two days are alike and that each day brings new 
challenges,” said Madsen. “Also, knowing that we are making prog-
ress toward finding a cure for cancer is a great motivator.”

The transition from volunteer to employee was simple, and 
none of  the TU graduates were discouraged by perceptions of  
low pay and long hours. They quickly learned that the payoff  was 
worth any sacrifices.

“We definitely earn our keep,” said Taylor. “But it’s more than 
a job, it’s a passion. I love working with my staff  and our volun-
teers, and – fairy tale as it may sound – I love making a difference.”

Emily Melton Bolusky



degree from The University of  Tulsa, 
O’Rourke landed a job with an advertis-
ing agency in Kansas City. However, 
after several years, the for-profit business 
world began to take its toll.

“I didn’t like the nature of  the busi-
ness,” she said. “It wasn’t the right fit.”

 In 2002, she landed a job with the 
Boys & Girls Clubs in Kansas City. She 
is responsible for fundraising events, 
media relations, marketing and design 
work. The Club’s calendar is jam-
packed with events, and O’Rourke is 
behind each one of  them.

In February, she organized the 
annual Kids Night Out benefit event, 
which in the past has featured Julie 
Andrews, John Lithgow, Cuba Good-
ing, Jr., Sidney Poitier, John Travolta, 
Bill Cosby, Jay Leno, Muhammad Ali, 
and other “A” list celebrities. This year, 
award-winning actor Michael Douglas 
headlined the event.

Another high-profile program that 
O’Rourke is heavily involved with is 
called Reviving Baseball in the Inner 
City. The program enables hundreds 
of  kids in Kansas City to play baseball 
and softball with well-trained coaches, 
gaining improved athletic skills while 
learning the value of  teamwork, 
sportsmanship and other life skills.

The mission of  the organization 
is to instill a sense of  competence, 
usefulness, belonging and influ-
ence in the boys and girls who 
are members. O’Rourke has seen 

a number of  success stories, including at-risk 
children who have gone on to graduate from college and pursue 
ambitious careers.

Reflecting on her time in both the for-profit and nonprofit 
business sectors, O’Rourke believes there is a need for both types 
of  people.

“Some people have a talent for making money, and they can 
then support charities through donations,” she said. “There is also 
a certain percentage of  the population who want to work for those 
good causes every day. I guess I fall into that second group.”

THE UNIVERSITY OF TULSA BUSINESS MAGAZINE {16 }

Holly Munsell Becker (BSBA ’99) goes to work each day on 
84 acres inhabited by more than 2,800 birds, reptiles and exotic 
animals. On a walk to the office, she might hear the trumpet of  an 
Asian elephant or the thunderous roar of  a Malayan tiger. 

Her job at the Tulsa Zoo and Living Arts Museum is to manage 
the financial side of  income generated by guests who visit, includ-
ing analyzing data from concessions, ticket sales, special attractions, 
memberships and more. However, Becker also makes the 
Tulsa Zoo shine by maintaining the look of  a top-notch 
zoo and by adding amenities that make the zoo stand 
out as a family attraction. 

“I have a creative side, but I also like the number 
crunching,” said Becker. “My work here offers both. I 
attribute a lot of  what I do here to what I learned in 
school.”

While a business student at The University of  Tulsa, 
she was not considering a career at the zoo or any other 
nonprofit, for that matter. As a senior, she landed an 
internship at a global telecommunications company that 
led to a full-time gig in international marketing.

She enjoyed the job and learned as much as she 
could before setting her sights on a smaller organization. 
She yearned for the type of  work where she could more 
directly help the bottom line.

“When you work for a smaller organization, your 
area of  impact is larger,” she said. “When you are one 
of  20 employees, as opposed to one of  20,000 employ-
ees, it’s much different. It’s nice to see how 
fast we can make decisions and 
have an impact.”

 As a lifelong lover of  animals 
and the outdoors, Becker is 
thrilled to be working toward the 
zoo’s mission of  educating people 
of  all ages about animals and the 

Alumna discovers rewards in the wild 
environment. Most people come to the zoo for recreation, but the 
goal is for visitors to leave with knowledge about the importance of  
conservation.

It’s a mission that the dedicated workers at the zoo are proud 
to work toward, she said. Becker is glad to be surrounded by like-
minded people.

“I just fell in love with this place,” said Becker.

On those sleepy mornings when it’s 
tough to get out of  bed, Julie O’Rourke 
(BSBA ’98) thinks of  the thousands of  kids 
in the Kansas City area who need someone 
to care about them.

“That kicks me into gear if  I’m having 
one of  those days,” said O’Rourke, the 
director of  marketing and special events for 
the Boys & Girls Clubs of  Greater Kansas 
City. “The kids need us.”

With an increasing number of  children 
at home with no adult care or supervision, 
many are left to find their own recreation 
and companionship. The Boys & Girls 
Clubs offers a positive alternative to that. In 
Kansas City, more than 6,000 kids between 
the ages of  5 and 18 belong to the club. 

After graduating with a business 

Hooked by the cause
Alumna finds the right fit in the nonprofit sector

➧ The Business of 
Doing Good

Actor John Lithgow spoke at a Boys & Girls Clubs 
fundraiser organized by Julie O’Rourke (BSBA ’98).
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Anthony Varney was only 6 years old when he was diagnosed 
with cancer. Now, 14 years later, as a sophomore at TU’s Collins 
College of  Business, he’s using his athletic and organizational 
talents to increase awareness of  one of  the worst diseases on the 
planet.

An avid cyclist, he created the local group Pavé the Way during 
his senior year in high school at Boscawen, N. H., to support the 
Lance Armstrong Foundation’s LiveSTRONG worldwide cancer 
awareness initiative. Pavé is French for cobblestone, a common 
racing surface in Europe. The name’s dual meaning is appropriate 
for the cause, he said.

During its inaugural event, about 75 donors and 25 cyclists 
participated and raised more than $1,000 for LiveSTRONG. In 
addition, local companies donated such goods as T-shirts and 
sweatshirts, which were printed with the Pavé the Way logo. 

“I thought that was going to be the end of  it,” said Varney, 
who left New Hampshire to study business management at The 
University of  Tulsa.

Then, after getting established in Tul-
sa, he found a thriving cycling scene, but 
no real LiveSTRONG presence. Varney 
felt inspired to continue what he started 
in New Hampshire and is transforming it 
into a grassroots advocacy organization. 

“It’s something that never leaves 
you,” Varney said of  his experience with 
colon cancer. In fact, the particular type 
of  cancer he had as a child has a recur-
rence rate of  about 90 percent.

In an effort to support LiveSTRONG, 
Pavé the Way organizes events, 
fundraisers and information sessions to 
help promote awareness and well-being. 
The organization is in the early stages of  
forming a cycling team with the purpose 
of  riding around the TU campus, the 
city of  Tulsa and the state of  Oklahoma 
to promote the LiveSTRONG message, 
said Varney.

 In addition to setting up a booth 
on campus during Cancer Awareness 
Day, he has worked with the Susan G. 
Komen group locally, participated in the 
LiveSTRONG Challenge race outside 
of  Austin in October, and is planning 
a formal dance later in the spring. He’s 
established an online store to sell Pavé 
the Way gear.

“We are the local army for the 
LiveSTRONG Challenge,” he said. 
“They rely on people like us to become 
local leaders.”

A Category 5 cyclist for a team in 
Tulsa, Varney plans to participate in 
several upcoming races. Although team 

Pavé the Way: 
Student brings cancer awareness initiative to Tulsa

The recently added not-for-profit certificate at the 
Collins College of  Business is sparking interest among 
students across campus. Karin Lincks is one such student.

A previous oboe performance major who is now study-
ing arts management, Lincks wants to pursue a career that 
strengthens the classical music scene in Tulsa.

 “I want to be able to ensure that performances are in 
place for the gifted musicians in our community so their 
talents do not go to waste,” said Lincks. “Classical music 
draws in a very diverse audience and gets all parts of  the 
community interacting. Getting this certificate will allow 
me to be prepared in starting my own organization or in 
joining one already in existence.”

Students like Lincks, with a mind for bettering the 
community, are finding this certificate a great addition. 
With a class specifically designed in “marketing for 
nonprofits,” students gain experience working with 
organizations both in and out of  the classroom. This 
certificate is especially popular with those obtaining arts 
management degrees.

Classes in the program allow for experience in building 
a nonprofit organization from the bottom up, as well as 
offering real-world experience with organizations in Tulsa. 
Lincks currently has an internship at the Tulsa Performing 
Arts Center Trust, which puts on community shows and events 
and provides grants for local nonprofit arts performances.

“We have a very strong relationship with TU. The age of  
their students is perfect for fresh thinking that is outside the 
box, and it allows us to be kept updated on what the current 
trends are,” said Chad Oliverson, marketing and public rela-
tions manager of  the Tulsa Performing Arts Center Trust. 
“The nonprofit world is very different from the for-profit 
world because you have to wear many different hats. Each 
day is different; it’s trial by fire. Karin has adapted beauti-
fully and quickly, been assigned many projects, and is a joy 
to work with.” 

In addition to real-world experience, the “Not-for-
Profit Administration Certificate” program addresses 
the different challenges nonprofit organizations face 
in comparison to for-profit 
businesses. The 18 credit 
hours include courses in 
financial management, 
marketing, human resource 
management and legal issues.    

“I’ll tell anyone at TU go-
ing into any type of  business 
or management that adding 
a nonprofit certificate to their 
major is the best way to go,” 
said Lincks. “With nonprofit, 
it’s not about the money. It’s 
about working for a greater 
cause and bettering our com-
munity as a whole.”

Future helping hands  Students seek not-for-profit certificate

➧ The Business of 
Doing Good

rules prevent him from wearing Pavé the Way or LiveSTRONG 
gear, he plans to create awareness in other ways.

“With my major being Business Management and eventually 
looking toward event coordination, I hope to start heading towards 
the nonprofit sector in the business world,” said Varney. “My ulti-
mate goal would be to work for LiveSTRONG. However, I feel that 
this may be a long trail before I get there, and working with other 
professional organizations will help me broaden my imagination for 
what I can do to help fight cancer.”
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After serving on the board of  directors for Big Brothers Big 
Sisters of  Green Country, Art Rasher thought it would be a little 
hypocritical if  he didn’t experience the mentorship program first-
hand by volunteering as a Big Brother. 

“I have to confess that I was skeptical of  the value of  being a 
Big Brother when I was first matched with my little brother, Victor 
Ornelas,” said Rasher, associate professor of  management at the 
Collins College of  Business. 

The then eight-year-old Victor, a student at Kendall-Whittier 
Elementary School, had recently lost the only male in his life when 
his grandfather died. He was struggling with schoolwork and had 
fallen behind a grade level. For an hour each week, Rasher would 
visit Victor at his school, just west of  the TU campus. They would 

go to the library and look up information about Victor’s home country or 
anything else to pass the time.

“It was pretty awkward at first, given our age difference,” said Rasher. 
Rasher didn’t fully appreciate the impact of  the mentorship until 

Victor’s teacher took him aside to share some positive news. Victor was 
showing a marked improvement in schoolwork and was frequently talking 
about his “Big Brother.” 

“As a professor at TU, Rasher understands the importance of  educa-
tion, and he has been able to convey this to his ‘Little Brother’ over the 
course of  their match,” said Lillian Tucker, the specialist at Big Brothers 
Big Sisters in Tulsa, who matched the two. “Victor’s teachers remarked 
that they saw great improvements not only in Victor’s academics, but also 
his relationships with peers. In the second year of  the match, Victor even 
won student of  the month and invited Rasher to the ceremony.” 

Nine years have passed since Rasher and Victor first met, and the 
mentorship is stronger than ever. In fact, the Big Brother match has been 
so successful that Rasher was notified in February that he was the recipi-
ent of  the 2009 Big Brother of  the Year award for Tulsa and Oklahoma. 

In April, he was recognized nationally with a President’s Volunteer 
of  the Year award for his work with Big Brothers Big Sisters and other 
organizations.

Victor, 16, is a freshman at Booker T. Washington, the most competi-
tive magnet high school in Tulsa. As his grades have climbed, so has his 
self-esteem. 

Victor’s mother was initially guarded about Rasher, but today he is 
treated like family. She often calls him to share news in broken-English 
about Victor. 

Last summer, Victor and Rasher went on a trip together to Michi-
gan and Chicago, visiting several museums and universities, including 
Rasher’s alma mater, Michigan State University. The trip gave Victor a 
vision of  going to college in four years, a fairly unlikely goal had the two 
never met.

“Big Brother” mentorship program 
creates friendship

You might think it difficult to carry on a conversation with a 
legend in oil and gas taxation, given the complexity of  the subject 
matter. Quite the opposite is true with Pat Hennessee, who has a 
reputation for keeping it simple.

“What I always found helpful was the way he would connect 
the dots between the real-life situations of  our clients and the tax 
return,” said Toni Rahilly, senior tax manager at Deloitte Tax LLP 
and one of  Hennessee’s students in the early 1990s. “He would fire 
up the projector and show a well being drilled and help us under-
stand the various costs to the taxpayer.”

Plain-spoken, approachable and good humored, the longtime 
professor of  accounting at the Collins College of  Business is retir-
ing this spring, after a 33-year career in teaching. While scaling 
back his teaching responsibilities, he’ll continue leading seminars 
and negotiating deals as an oil and gas tax consultant. He’ll also 
continue serving as the editor of  the authoritative treatise among 
practitioners, Commerce Clearing House’s Federal Income Taxation of  Oil 
and Gas.

Although he will remain active in his field, he is setting aside 
some time for relaxation and fun. Part of  his retirement plans 
include spending time with his horses on his farm near Lawton. In 
preparation for a long-planned sailing trip in the Caribbean, he’s 
been putting in some hours on his 26-foot-long Catalina on Ft. 
Gibson Lake. 

His fondest memories with the college include sharing a 
Fulbright grant to Ireland with Steve Steib, professor of  econom-
ics, and taking a hot-air balloon ride with Bob Monroe, professor 
emeritus of  finance and former dean of  the college. Colleagues say 
Hennessee has left quite a mark at the Collins College of  Business 
and that they are going to miss him.

“It’s going to be a huge loss to us – he can’t be replaced,” said 
Wray Bradley, associate professor of  accounting, who views Hen-
nessee as a mentor always willing to lend a hand.

After earning his Ph.D. from the University of  North Texas, 
Hennessee came to TU in 1977 and taught for a few years before 
taking a teaching stint at Fort Lewis College in Colorado. He came 
back to TU in 1981 and developed the Master of  Taxation pro-
gram, which succeeded while Tulsa’s oil and gas industry thrived.

As major oil and gas companies reduced their workforces in 
Tulsa or left town altogether, the local market of  working profes-
sionals for the MTAX program started disappearing. Hennessee 
recognized the need to reach working professionals around the 
nation by offering a high-caliber degree program online. 

 “Through his vision, the Collins College of  Business has been 
able to provide cutting-edge graduate education to our Master of  
Taxation students via online delivery of  courses,” said Karen Cra-
vens, director of  the School of  Accounting and MIS. “Pat’s tireless 
efforts both in leading the department in educational change and 
in the delivery of  our courses have benefited countless students. His 
legacy will continue to have a positive impact on our students long 
after his retirement.”

Students seeking the online MTAX degree are mostly tax pro-
fessionals from the big four public accounting firms – Pricewater-
houseCoopers, Deloitte & Touche, Ernst & Young and KPMG – as 
well as companies like General Electric, Archer Daniels Midland, 
Procter & Gamble and small, private firms.

Students from Maine to California, plus a good number of  
international students, have completed the online degree. Because 

all of  the teaching and discussion occurs online, Hennessee said he 
usually doesn’t see any of  his students until graduation. 

“The first time you see them is at graduation, so we like to take 
them to dinner and spend some time with them,” he said.

Ironically, he says, he has more interaction with his students in 
the electronic setting than he did when he taught face-to-face. With 
thousands of  e-mails generated every semester, plus file sharing, 
white boards, chat rooms, automated quizzes and small group 
sessions, the course is also very labor intensive. Students must be 
self-motivated because they don’t have regular classes or hard 
deadlines.

“These are high-level professionals and work comes first for 
them,” said Hennessee. “These are students who turn on the com-
puter at night after the kids are in bed.”

Students who enroll in the course receive a CD of  lectures by 
Hennessee. The lectures are embedded with hyperlinks to various 
documents that students would otherwise have to look up. The 
courses are well-suited for online delivery because of  the specific 
nature of  the subject matter and the homogenous makeup of  the 
faculty.

Hardly any paper is generated throughout the course of  a 
semester, says Hennessee. That’s a far cry from when he was a stu-
dent in the 1970s, sitting at a table in a library surrounded by piles 
of  books and reference material.

“I must have looked very anti-social back then,” he jokes.
Part of  his passion for oil and gas taxation comes from the thrill 

of  the high-stakes, high-reward investment environment of  the 
industry. 

“It’s an exciting industry. I’ve invested in wells and seen them 
drilled,” he said. “It’s high risk, but it needs a lot of  investment. 
The high investment part is what spurs the need for people like 
me.”

As a consultant, 
Hennessee works 
alongside attorneys 
and accountants 
to help structure 
tax-beneficial deals 
for his clients. Re-
cently, he helped 
negotiate a $90 
million deal in the 
Permian Basin in 
Texas in which 
a wealthy oil 
family, in need 
of  an infu-
sion of  cash, 
entered into 
a partnership 
with a group 
of  investors.

Pioneer of  online MTAX program retires

➧ The Business of 
Doing Good

Art Rasher and Victor Ornelas

Pat Hennessee
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Business buzzwords 
like “sustainability” and 
“going green” seem to be 
everywhere these days. 
Whether you are sipping a 
cup of  Starbucks’ ethically-
produced coffee or reading 
the “Customer’s Bill of  
Rights” on a JetBlue flight, 
companies are making it 
abundantly known that 
they care about people and 
our planet.

Although prevalent to-
day, this marketing strategy 
is nothing new. In fact, it’s 
based on a decades-old 
business concept called the 

“Triple Bottom Line” (TBL), which brings together three interre-
lated market-focused phenomena: human capital, natural capital, 
and profitability.

The expectation in the marketplace for companies to empha-
size TBL principles has increased considerably in recent years. 
In light of  current national discussions on renewable energy and 
healthcare, market trends appear to legitimize the importance 
of  the TBL when considering the development of  a firm’s value 
proposition. However, to appreciate the extent to which the TBL 
will be a part of  our everyday lives in the foreseeable future, there 
are many contemporary examples to consider.

As noted in Fortune’s annual publication “Top Employers to 
Work For,” human capital consists of  a social element that can 
focus on a company’s employees, customers, or channel partners. 
As mentioned earlier, Starbucks has refined the notion of  fair trade 
certification with its suppliers and includes a product line which 
sources coffee in an ethical fashion. In addition, JetBlue’s “Custom-
er’s Bill of  Rights” responds to the travails that sometimes result 
from scheduled passenger air travel. By emphasizing human capital 
issues in a relevant fashion, companies can communicate the value 
they place on the social concerns prevalent among consumers.

Meanwhile, the development of  natural capital, 
as noted by Newsweek’s “America’s Greenest Com-
panies,” has an environmental emphasis that allows 
companies to differentiate themselves from competi-
tors. Likewise, the decreased use of  chlorofluorocar-
bons (CFCs) in manufactured air conditioning and 
aerosol spray units has proven to be a commerce-
based answer to depleted stratospheric ozone. Also, 
The Wall Street Journal’s yearly ECO:nomics confer-
ence brings together business and environmental 
leaders to discuss effective solutions that create long-
term environmental capital. In effect, the response to 
environmental concerns in the marketplace provides 
a way for firms to distinguish themselves in a compel-
ling fashion.

Finally, the tangible economic value these initia-
tives provide for a country is paramount for the 

long-term success of  any company utilizing the TBL as an index for 
success. Based on standard economic thought, the depletion of  a 
country’s capacity for progress and development can be avoided with 
the intelligent and constructive conservation of  its most precious 
resources: its people (human capital) and its land (natural capital). 
By applying a TBL approach, a business can choose to focus on the 
strategic development of  its human and natural capital in distinctive 
ways to remain competitive and contribute to long-term renewal. 

Still, the greenwashing of  business-related activities to disingenu-
ously communicate the artificial environmental contribution of  a 
good, service, or firm serves as an example of  a company misap-
propriating the intent of  the TBL for short-term interests. At some 
point, customers, competitors, and channel partners will examine 
such positioning and determine its relevance. Then, such green-
washing activities will need to be adapted to add tangible value or 
become irrelevant.

There is little doubt that a concerted effort to refine a company’s 
value proposition toward the social and environmental concerns of  
the marketplace is industry-specific. For instance, Wal-Mart recently 
announced its long-term goal to be supplied exclusively by renew-
able energy. However, this may not be immediately adaptable to 
other sectors of  the economy. In addition, the One Laptop Per Child 
program aims to provide every child in less-developed countries 
with a computer. But, this may not be readily achievable without 
adequate access to computing devices. Nevertheless, these decisions 
provide insight into the growing importance of  the TBL in main-
stream corporate and consumer decisions.

It cannot be denied that the advent of  labor unions and anti-
commercial pollution movements over a century ago greatly im-
proved our quality of  life during and after the industrial revolution. 
In continuing with this tradition, firms must balance the importance 
of  TBL initiatives so both current consumers and long-term survival 
are considered. By authentically acknowledging that it cares about 
customer concerns through a TBL-based emphasis, a company is 
able to establish a bond that might otherwise be unattainable. Once 
this has been achieved, the relationship with the customer can prove 
invaluable for the foreseeable future. Only then will sustainability 
become a truly realizable goal to remain competitive in a turbulent 
marketplace.

Sustainability not a passing fad 
By Brian R. Chabowski, Assistant Professor of  Marketing at the Collins College of  Business

][faCUlty&staff
news

Akhilesh Bajaj and Robert Rus-
sell coauthored “AWSM: Allocation of  
Workflows Utilizing Social Network Met-
rics,” which was accepted by Decision Support 
Systems, a high-quality journal in MIS and 
decision support. 

Wen Chiang visited and made 
presentations at Fudan University and East 
China University of  Science and Technol-
ogy in China, and Yuan Ze University 
in Taiwan during the 2009 winter break. 
Chiang was elected president of  the 
Chinese-American Association of  Tulsa for, 
the term of  2010-2011.

Wen Chiang and Timothy Urban 
have been selected to serve as editors of  a 
special issue of International Journal of  Produc-
tion Economics on “Interdisciplinary Research 
in Operations Management.”

Kevin Krieger coauthored “Option 
Open Interest Changes and Future Equity 

Returns,” which is forthcoming at the Jour-
nal of  Business Finance and Accounting.

Mary Dana Laird will be present-
ing a paper as part of  a symposium titled 
“Workplace entitlement: I deserve it, give 
it to me or else!” at the annual meeting of  
the Academy of  Management in Montreal 
in August. Coauthored by Paul Harvey, 
this paper deals with the coping conse-
quences of  workplace entitlement. Laird 
and Harvey also wrote “Too Much of  a 
Good Thing? Inflated Self-perceptions in 
the Workplace” which will be presented at 
the Fourth European Conference on Posi-
tive Psychology, scheduled for June 2010 in 
Copenhagen, Denmark. 

Lori Leonard wrote “C2C Mo-
bile Commerce: Acceptance Factors,” 
which was published in the Encyclopedia of  
E-Business Development and Management in the 
Global Economy, Idea Group, Inc., 2010.

Mike Troilo wrote “The role of  
trust in new SME creation: Differences in 
motivations and opportunities” which is 
forthcoming in International Journal of  Entre-
preneurship and Innovation, pp.133-143, 2010.

Mike Troilo and Larry Wofford 
coauthored “Managing Cognitive Risk in 
Real Estate,” which is forthcoming in the 
Journal of  Property Research. JPR is a first-rate 
journal published in the UK.

Charles M. Wood coauthored “How 
Budgetary Constraints Impact Consumer 
Response to Comparative Price Informa-
tion and Discount Format” in the Journal 
of  Product and Brand Management, Volume 19, 
Issue 3, 2010. 

Jim Zboja will be presenting a paper 
titled “Perceptions of  Sales Pressure: A 
Qualitative Study” at the 2010 Academy 
of  Marketing Science Annual Conference 
to be held May 26-29 in Portland, Oregon. 
He will also be serving as a session chair.

THE UNIVERSITY OF TULSA BUSINESS MAGAZINE {23 }



THE UNIVERSITY OF TULSA BUSINESS MAGAZINE {24 }

][ alUmni
news

Keeping it in 
the family

All four members of  the Laird fa-
mily have received their business edu-
cations at The University of  Tulsa. 
They were all on campus to celebrate 
Homecoming 2009 last October.

“The TU business college is 
so well respected and the alumni 
support so strong that it really helps 
you find your place in the business 
community,” said Cathy Laird (BSBA 
’80), finance director of  RL Hudson 
in Tulsa. “We are all proud to say we 
went to TU.”

Cathy’s husband, Bob Laird 
(BSBA ’80), is president and CEO 
of  Geophysical Research Compa-
ny, LLC in Tulsa. Daughter, Jenna  
Laird (BSBA ’06 and MBA ’07), is an 
auditor for Grant Thornton in Dal-
las. Son, Robbie Laird (BSBA ’09) 
is pursuing his MBA at the Collins 
College of  Business and playing on 
the TU golf  team.

What’s Your Fortune? Make your fortune 
a reality with The University of Tulsa’s graduate 
business programs. Whether you’re a full-time 
student or have a full-time career, TU has the 
accessible classes you need to fulfill a destiny 
in business. Our attention to real-world learn-
ing experiences and our multidisciplinary ap-
proach will strategically enhance your career 

by building multiple areas of expertise.

Your Fortune

An AACSB Interna-•	
tional accredited 
degree

Full-time and part-•	
time programs

Real-world applica-•	
tions

Small class sizes •	
and face-to-face 
interaction

World-renowned •	
professors

Fortunes oFFered:  MBa  •  MsF  •  MBa/MsF  •  MsF/MsaM  •  MtaX  •  Jd/MBa  •  Jd/MsF

SenD US yoUR neWS:  
We want to hear what you’re 
up to. Send news and photos 
about your careers and families to 
alumni-business@utulsa.edu

Katie Sailers Merillat (BA ’04, MBA ’09) and 
Adam Merillat (BMG ’06) welcomed a son, Blake 
William Merillat, on February 1, 2010. 

The Dallas Alumni Chapter celebrated the holidays 
on December 19, 2009 at Bengal Coast Restaurant. 
Pictured are Jeff McCord (BSBA ’99), 
Katy young (BSBA ’04) and Chapter President 
Layne Fisher (BSBA ’07, MBA ’09). 

Jane Talkington (MBA ’00) has become 
an instructor of  “Sustainable Enterprise” 
at OSU in Stillwater as well as “Sustainable 
Business” and “Sustainable Communities” 
online courses at OU. She combined her 
MBA from The University of  Tulsa with a 
doctorate in Environmental Science from 
OSU, specializing in “Sustainability” to 
create a hybrid green business perspective. 

Boyd Hoffmann (BSBA ’91) is the own-
er of  St. Louis-based Paramount Agency, 
which specializes in providing insurance to 
high-end equestrian and ranch companies. 
He also owns a ranch in DeSoto, Missouri, 
and competes in horse shows and barrel 
racing. His cookbook, Cowboy Boyd’s Authentic 
Cowboy Cookbook, is available at Barnes and 
Noble and Amazon.com. 

Kimberly Fairchild (BSBA ’96) was pro-
moted to assurance partner for HoganTay-
lor LLP. 

Catherine deCamp (BSIBL ’99 
and MBA ’04) is the owner of  Sage 
Culinary Studio, a hands-on cooking 
studio in Tulsa for children and 
adults. The business, which opened in 
2008, teaches children and adults how 
to prepare delicious foods from re-
cipes they can use at home. A second 
location in Tulsa is slated to open this 
summer. For more information, visit 
www.SageCulinaryStudio.com.

Danielle Lange (BSBA ’06) married Landon 
nalley (BSBA ’05) on May 16, 2009 in St. Louis. 
TU alumni in the wedding party were B.J. Fagan 
(BA ’07), Merrill Kelly (BSBA ’06), Bob Coo-
per (BA ’05), Tyler Allred (BSBA ’05, MBA ’07), 
Krystal Smith (BMG ’07), Jacob Johnson 
(BSBA ’06), Mollie Rhodus (BFA ’08) and Derek 
Smith (BPE ’05). 
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Burt Holmes believes in a 
challenge

urt Holmes (BSBA ’54) believes in a good challenge.  As a longtime 
Challenger of  the Annual Fund for the Collins College of  Business, 
he would like to challenge you this year to join him in contributing 
to a new generation of  prospective business men and women.

The generosity of  alumni like Holmes supports about 60 percent 
of  the college’s Annual Fund, which pays for professional development opportunities, 
exposure for students to industry leaders, equipment and more. Little things like this 
make an enormous difference for students.

“I’m doing it because I think it’s good for the university,” said Holmes. “The mo-
tivator is the feeling of  satisfaction in doing something for the university. But you have 
to temper that with your ability to give.”

The economy has taken a toll on unrestricted giving, and Holmes hopes that his 
continuing gifts will inspire others to contribute at a leadership level ($2,500 minimum 
gift) and become an Annual Fund Challenger.  In addition to helping students, this 
alumni support also has a great bearing on TU’s national ranking. Alumni have the 
power to help TU achieve recognition among the “Top 50” universities in the nation.

Holmes attended TU on a basketball scholarship and majored in marketing. Fifty-
two years ago he co-founded QuikTrip in Tulsa with Chester Cadieux. He is president 
of  Tulsa-based Leaders Life Insurance. A Trustee Emeritus of  The University of  
Tulsa, Holmes is among a group of  dedicated alumni and friends who are up for the 
challenge of  making the Collins College of  Business a source of  tomorrow’s best busi-
ness leaders.

“I’m a believer in the Challenger program.”

To learn more about becoming a Challenger contact Amy Berry at 
(918) 631-3111 or e-mail amy-berry@utulsa.edu.
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