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Berry, director of development at (918) 631-3111, or amy-berry@utulsa.edu
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There’s an expression in business that if  you’re not moving 
forward, you’re falling behind the competition. In academia, and 
specifically the ultra-competitive playing field of  business educa-
tion, this is certainly the case. As the Collins College of  Business 
makes strides toward becoming a nationally known program, we 
are extremely fortunate to have generous individuals, families and 
corporations supporting our goals.

As I look back at the 10 years of  my deanship at the college, 
I’m amazed at our progress, thanks in large part to the giving 
nature of  our alumni, donors and friends in the corporate com-
munity. The accomplishments are too numerous to list here, but 
I would like to highlight a few in terms of  our people, programs, 
technology and infrastructure. A decade ago, we marked the 
creation of  the Genave King Rogers Business Law Center and the 
TU Business Hall of  Fame, which has had 29 prominent induct-
ees to date. In the following years, we launched the Williams Risk 
Management Center, developed the Master of  Science in Finance 
program and established the Center for Executive & Professional 
Development. Meanwhile, we began a massive building renovation 
program that would eventually lead to the new Williams Student 
Services Center, among other significant improvements to facilities 
and program capabilities.

Friends of  the college have endowed nine professorships and 
chairs.  We’ve established the Energy Management Center, opened 
the International Business & Entrepreneurship Institute, and 
constructed Studio Blue with program funding from the George 
Kaiser Family Foundation. This is to say nothing of  the remarkable 
achievements of  our faculty over the last decade including state 
honors and prestigious appointments and professorships.

In the last three years, we began to see a new era on the ho-
rizon for the college as two businessmen – the late Fulton Collins 
and Walt Helmerich – stepped forward and offered to donate $15 
million in matching funds to a $30 million campaign to create a 
world-class MBA program that meets the changing needs of  busi-
ness. The college and our building were recently named in their 
honor, and the campaign has so far funded two new professorships, 
two new fellowships and a number of  scholarships. To date, the 
college has raised a total of  nearly $22 of  the $30 million total 
required to fully support the new MBA program with additional 
faculty positions, increased scholarships and improved career 
services for graduates. 

Collins College of  Business Mission Statement
Our mission, through creating and disseminating knowledge, is to educate and mentor business and 
healthcare professionals for leadership roles in the international arena.

The Mission of  The University of  Tulsa
The University of  Tulsa is a private, independent, doctoral-degree-granting institution whose mission reflects these core values: 

excellence in scholarship, dedication to free inquiry, integrity of  character and commitment to humanity.
The University achieves its mission by educating men and women of  diverse backgrounds and cultures to become literate in the 

sciences, humanities and arts; think critically, and write and speak clearly; succeed in their professions and careers; behave ethically 
in all aspects of  their lives; welcome the responsibility of  citizenship and service in a changing world; and acquire the skills and ap-
petite for lifelong learning.
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steadman Upham, President
A. Gale sullenberger, Dean, Collins College of Business 

Collins College of  Business 
Executive Advisory Board
Nick Allen, President, Budco, Inc.

Dewey Bartlett, Jr., President, Keener 
Oil & Gas Company

Nevyle Cable, President and CEO, 
First National Bank & Trust Co. of 
Okmulgee

Jim Cameron, President, Cameron 
Glass, Inc.

Joe Cappy, Chairman, Capco, Inc.

Roger Collins, Chairman and CEO, 
LinkAmerica Corporation

Paul Coury, President, Coury Proper-
ties, Inc.

Dax Craig, President and CEO, Valen 
Technologies, Inc.

Bob Dennis, Managing Partner, 
KPMG, LLP

Jim Dilley, Executive Vice President, 
American Heritage Bank

Tally Ferguson, Senior Vice President, 
Risk Management, Bank of Oklahoma

Bob Fitzgerald, CFO, Windsor Energy 
Group, LLC

Chuck Funai, Vice President & CFO, 
Cummins Southern Plains, Inc.

Steve Ganzkow, Senior Vice Presi-
dent, American Residential Group

Jayne Gilsinger, Senior Vice 
President, Planning and Development, 
PennWell Corporation

Hans Helmerich, President and CEO, 
Helmerich & Payne Inc.

As you’ll read in this issue, the first class of  our new MBA 
program began this fall. Students concentrate on graduate business 
core courses the first year of  study and then tailor their programs 
in the second year to reflect their interests and prepare for their ca-
reer goals. The new program also places a much greater emphasis 
on leadership, ethics, teamwork and communication skills. Clearly, 
we recognize the need for continuous improvement if  we are to 
achieve our goals in the complex and challenging environments of  
higher education and business. 

With the holidays approaching, I think of  all the friends of  
the college who have been a part of  our past, present and future 
efforts to offer outstanding business education opportunities to TU 
students. I want to express my deep appreciation to those donors 
who continue to give through their gifts to the annual fund and to 
the MBA challenge campaign. Everyone in the college joins me in 
thanking you for your friendship and support.

Sincerely,

A. Gale Sullenberger
Dean, Collins College of  Business

At the same accounting firm on the same 
day some 26 years ago, fellow TU classmate 
Bob Dennis and I began our careers. Like 
many graduates fresh out of  The University of  
Tulsa, we were eager to take off  down our pro-
fessional paths and establish ourselves. Over 
the years, our careers have taken different 
routes, but Bob and I along with many other 
alumni, share a sense of  loyalty and retrospec-
tion that keeps bringing us back to TU.

I’m proud to serve alongside Bob and the 
many outstanding business leaders who com-
prise the Executive Advisory Board at the Collins College of  Business. These 
talented and experienced individuals represent a bridge that spans the study 
of  business and the practice of  it. I’m especially honored to follow in the foot-
steps of  Nick Allen, who, as chair of  the Executive Advisory Board, helped 
guide the Collins College of  Business through its most dramatic transforma-
tion with regard to physical upgrades and the launch of  a new MBA pro-
gram. On behalf  of  the entire board, I’d like to thank Nick for his dedicated 
service and look forward to receiving more of  his valued perspective.

In the coming months, we intend to engage the board in creative ways 
that will tap the board’s deep reservoir of  professional experience. As always, 
we want to capitalize on what they know about the business world and gather 
input for enhancing programs at the college. Our overarching goal is to 
provide direction for developing graduates who are ready to take on today’s 
challenges in finance, accounting, marketing, technology, energy management 
and other business sectors.

In our careers, we constantly see and experience change. Bob Dennis 
and I sure have. Leading educational institutions must be forward thinking so 
they can identify trends and adjust their curriculum and programs accord-
ingly. That’s one reason my employer, ONEOK, looks to TU for cutting-edge 
graduates in business and engineering. With that in mind, I’m thrilled about 
the prospects for 2010 as the Collins College of  Business and TU continue 
the journey toward becoming one of  the top 50 universities in the nation. 

Sincerely,

Caron Lawhorn
Senior Vice President-Corporate Planning and Development, ONEOK    
Chair, Executive Advisory Board

Ralph Hill, President, Exploration & 
Production, Williams

King Kirchner, Owner, Kirchner Invest-
ments LLC

Caron Lawhorn, Board President, Senior 
Vice President, Corporate Planning & 
Development, ONEOK, Inc.

Marcia MacLeod, Vice President and 
CIO, Williams

Bob Mareburger, President, Natural 
Gas, ONEOK Partners

Jim Miller, (Ret.) Managing Partner, 
Arthur Anderson, Oklahoma/Arkansas

Jerry Moeller, President and CEO, 
Stillwater Medical Center

Pam Peck, Vice President and Treasurer, 
Dollar Thrifty Automotive Group

Roberta Preston, Delivery Project 
Executive, IBM Business Consulting 
Services

Bard Quku, Senior Vice President, 
Portfolio Manager, UBS

Tony Riggs, Senior Project Executive-
Williams, IBM Managed Business 
Process Services

Bradley Stoots, Partner, Grant Thornton, 
LLP

Sonja Wilson, Senior Vice President of 
Finance & CFO, Mazzio’s Corporation

Nick Wright, Vice President of West 
Region, Operations, US Cellular
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KPMG Managing Partner 
Bob Dennis (BSBA ’83) has expe-
rienced a dramatic change in the 
accounting world since he began 
his career in Tulsa 26 years ago.

The technology revolution, 
the consolidation of  the world’s 
largest accounting firms and 
the introduction of  mandated 
oversight initiatives in the wake 
of  Enron’s collapse, have all 
influenced the required capa-
bilities of  accounting firms and 
professionals.

“The university will have to 
have the foresight or insight into what’s going to happen next so 
they can adjust the accounting curriculum accordingly,” said Den-
nis, member of  the Collins College of  Business Executive Advisory 
Board. “They have to change and do so before the competing ac-
counting schools.”

The next big transformation on the horizon for the accounting 
industry in the United States is the possible adoption of  Internation-
al Financial Reporting Standards (IFRS). Most of  the world already 
speaks the language of  IFRS, and corporate America is likely to 
follow in some form.

This issue was the focus of  TU’s Conference of  Accountants, for 

Bard Quku (BSBA ’63), a 
money manager with UBS in 
New York City, knows as well as 
anyone that the route to a career 
on Wall Street is seldom direct. 

Born in the Eastern European 
country of  Albania, he arrived 
in the United States in 1949 and 
grew up in New Jersey. He came 
to The University of  Tulsa for the 
football program, but ended up 
lettering in baseball.

After graduating, he joined 
Pan American Airways and 
became an operations manager 
in Liberia, Africa, where he was 

responsible for aircraft while they were on the ground. In 1967, he 
joined Reynold Securities, a predecessor money management firm 
to Morgan Stanley.

In his current position at UBS, one of  the world’s leading 
financial firms, Quku describes the last year in the financial sector 
as “hectic.” However, he is pleased that his clients’ portfolios have 
outperformed the Standard & Poor’s 500 Index — a positive trend 
that he ties back to The University of  Tulsa.

ExECUtIvE
advisory board 

profiles
][bUsINEss

news

“I happen to think that TU is a part of  any success I have in life,” 
said Quku, member of  the Collins College of  Business Executive Ad-
visory Board. “Corporate America needs to know that Tulsa is a jewel 
of  a university. It is not that well known on the east coast.”

As a result, he said, TU students who aspire to Wall Street jobs 
need be more aggressive than their counterparts on the east coast. 
They need to find ways to expose themselves to employers and de-
velop a network of  contacts in that part of  the country.

“If  you graduate from Harvard, it doesn’t necessarily mean you 
are smarter, but it usually means you have developed contacts with 
these big companies,” he said.

A TU student can overcome this barrier by finding an unpaid posi-
tion or internship at a financial services company and begin building 
relationships and inroads with professionals. 

“They have to come up with creative ways to get there,” said 
Quku, who hopes his input to the college through the advisory board 
will help heighten its profile and enhance its programs. 

With more than 40 years experience in the financial services sec-
tor, he believes the recent recession has a silver lining for upcoming 
financial professionals. As people have left Wall Street or been forced 
out, opportunities are created, he said.

“As the financial sector goes, so goes the country,” Quku said. “You 
can’t run a strong country without a strong financial sector.”

which Dennis serves as an advisory board member. During the confer-
ence, experts from around the nation discussed the challenges compa-
nies should anticipate as part of  the IFRS conversion, and practical 
actions that should be considered.

TU’s School of  Accounting and Management Information Systems 
has a strong reputation among private firms and public accounting 
firms, said Dennis. This can be attributed to industry enrichment efforts 
like the Conference of  Accountants as well as the college’s ability to 
anticipate changes in curriculum in order to better develop graduates 
that meet the industry’s needs.  

“They have done a good job adapting curriculum and adopting 
teaching methods so that students get to learn more in a team environ-
ment to prepare for the environment they will be working in,” said 
Dennis.

 The traditional pyramid-style organizational structure of  account-
ing firms is becoming much more cross-functional, he said. With the 
changes in the industry, there is a greater need for collaboration between 
professionals of  different skill sets. There is also a growing need for 
accounting specialists with backgrounds in such areas as information 
technology, statistics, market trading and derivatives.

Gone are the days of  25 percent employee turnover at accounting 
firms to bring in new blood. So much time is now spent on recruiting, 
screenings and training that it pays to retain and grow employees from 
within.    

“The model has changed as the profession has changed,” said 
Dennis. 

in various categories. 
Ten lists are based on 
The Princeton Review’s 
surveys of  19,000 
students attending the 
301 business schools 
profiled in the book. 
(Only schools that per-
mitted The Princeton 
Review to survey their 
students were eligible 
for consideration for 
these lists.) Conducted 
during the 2008-09, 
2007-08, and 2006-
07 academic years, 
the student surveys 
were primarily com-
pleted online. One 
list, “Toughest to Get Into,” is based 
solely on institutional data. (All schools in the book were eligible for 
consideration for this list.) The lists are posted at www.Princeton-
Review.com. 

The Collins College of  Business focuses on flexible programs, 
which meet the needs of  its students, while providing graduates 
who meet the needs of  the business and healthcare communities. 
To provide its students with an environment that encourages per-
sonal success, the college strives to maintain low student-to-faculty 
ratios in its classes, and of  course, classes taught by full-time college 
faculty. The Collins College of  Business is accredited at both the 
undergraduate and graduate levels by AACSB International - The 
Association to Advance Collegiate Schools of  Business, the highest 
standard of  achievement for business schools. Less than one-third 
of  U.S. business schools and less than 15 percent of  business 
schools worldwide meet the standards of  AACSB International. 

Ticket to Wall Street requires creativity, stamina

TU must anticipate changes in accounting industry

The University of  Tulsa’s Collins College of  Business is an out-
standing business school, according to the Princeton Review. The 
education services company features the school in the new 2010 
edition of  its book, The Best 301 Business School, which was released 
in October 2009.

“We are pleased to recommend the Collins College of  Business 
to readers of  our book and users of  our site, www.PrincetonReview.
com, as one of  the best institutions they could attend to earn an 
MBA,” said Robert Franek, Princeton Review senior vice presi-
dent-publishing. “We chose the 301 business schools in this book 
based on our opinion of  their academic programs and offerings, as 
well as our review of  institutional data we collect from the schools. 
We also strongly consider the candid opinions of  students attending 
the schools who rate and report on their campus experiences at 
their schools on our survey for the book.”

The Best 301 Business Schools: 2010 Edition has two-page profiles 
of  the schools with write-ups on their academics, student life and 
admissions, plus ratings for their academics, selectivity and career 
placement services. In the profile on the Collins College of  Busi-
ness, the Princeton Review editors describe the college as “a small 
private school with a great local reputation … a well-rounded 
MBA curriculum, an enviably low student/faculty ratio, and an 
intimate and supportive academic atmosphere.”

The profile includes quotes from students attending the Collins 
College of  Business who say, “Every professor that I have ever 
taken a course with knows me by name and makes themselves 
available for help, even if  I do not currently have a course with 
them.” Another agrees, “Young professors and senior professors 
alike all truly are dedicated to our learning experience. They strive 
for us to succeed.”

The Princeton Review’s 80-question survey for the book asked 
students about themselves, their career plans, and their schools’ 
academics, student body and campus life. The Princeton Review 
does not rank the business schools in the book on a single hierar-
chical list from 1 to 301, or name one business school best overall. 
Instead, the book has 11 ranking lists of  the top 10 business schools 

Collins College among “best” business schools

In the profile on the Collins College of Business, the Princeton 
Review editors describe the college as “a small private 

school with a great local reputation … a well-rounded MBA 
curriculum, an enviably low student/faculty ratio, and an 

intimate and supportive academic atmosphere.”
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“Doing Business with Europe,” another in the series of  inter-
national business seminars presented as a joint venture between the 
Collins College of  Business and Tulsa Global Alliance, was held in 
Helmerich Hall on June 25, 2009. The program featured represen-
tatives of  the consulates of  Denmark, France, Germany, Hungary, 
Italy, Norway, the Netherlands, Russia and the United Kingdom. 

The program was part of  the two-day “International Eco-
nomic Forum: Europe 2009” hosted by the City of  Tulsa. Collins 
College was a featured sponsor and had two representatives on the 
organizing committee: Sonya Bhakta, a junior in management and 

chairman of  the Tulsa Metro Chamber, on economic opportuni-
ties among Tulsa business and European counterparts, major 
Tulsa industry sectors and the current economic status of  eastern 
Oklahoma. Lt. Governor Jari Askins added remarks and words of  
welcome from the state. 

The event was sponsored by T.D. Williamson, Paragon Films, 
Arvest Bank, and GasTech in addition to the TU Collins College 
of  Business International Business and Entrepreneurship Institute 
and Center for Executive & Professional Development, along with 
the Tulsa Global Alliance.

Doing business with Europe

Representatives from Tulsa-area companies with major trading partners or strong interest in 

Europe attended the seminar and networking event at the Collins College of Business. 

Associate Dean J. Markham Collins were involved in the project 
from conception to evaluation.

Representatives from Tulsa-area companies with major trading 
partners or strong interest in Europe attended the seminar and 
networking event at the Collins College of  Business. The panel of  
European consul generals and honorary consuls from nine coun-
tries spoke on their country’s business environment, procedures 
for making contacts to explore business opportunities and what 
industries are flourishing despite the soft economy.

The program was the brainchild of  Bhakta and Honorary 
Consul Geert Visser of  the Netherlands. All the consuls general 
representing European countries and Russia were invited, and or-
ganizers were pleased with the nine who accepted. Activities were 
arranged to allow the consuls to share information about business 
and investment opportunities in the countries they represent while 
learning about Tulsa and the economic opportunities available 
here and in eastern Oklahoma. 

The program began with a visit to City Hall, then on to the 
Tulsa Port of  Catoosa, followed by company tours. Mayor Kathy 
Taylor and her husband, Bill Lobeck, hosted a reception for the 
consuls in their home. The Doing Business with Europe seminar 
was held the second morning followed by a formal luncheon at the 
Summit Club featuring a speech by David Page (BSBA ’75, MBA), 

Speakers 
Ray Daugbjerg – Houston-based Honorary Consul of  

Denmark

Pierre Grandjouan – Houston-based Consul General of  
France

Charles Wiggin – Oklahoma City-based Honorary 
Consul of  Germany 

Phillip Aronoff  – Houston-based Honorary Consul of  
Hungary

Cristiano Maggipinto – Houston-based Consul General 
of  Italy

Geert Visser – Houston-based Honorary Consul of  the 
Netherlands

Lasse Sigurd Seim – Houston-based Consul General of  
Norway

Kirill Mihailov – Houston-based Deputy Consul General 
of  Russia

John Reale Jr. – Houston-based Consul & Head of  the 
Trade and Investment Department at the Consulate 
of  the United Kingdom

Student helps attract diplomats 
from nine European countries to 
Tulsa

What began as a student project about the 
impact of  globalization on the Netherlands, 
snowballed into a two-day event in Tulsa featur-
ing delegates from nine European countries.

The event, “International Economic Forum: 
Europe 2009,” was the brainchild of  business 
administration junior Sonya Bhakta in collabora-
tion with the Honorable Geert Visser, Houston-
based Honorary Consul of  the Netherlands. She 
began the assignment for Mike Troilo, assistant 
professor of  international business, by calling the 
Honorary Consul of  the Netherlands, Geert Vis-
ser. The phone call led to an in-person interview 
with Consul Visser in Houston. From that meet-
ing emerged the idea to hold a seminar in Tulsa.

“I saw a lot of  potential for creating business 
opportunities by bringing consuls to Tulsa,” said 
Bhakta, who met with Troilo about the idea 
when she returned from Houston.

Troilo enthusiastically supported the idea 
and pitched it to Associate Dean J. Markham 
Collins, who also was excited by the concept and 
provided additional support and direction.

“Sonya’s overachieving in class (no one would 
have been required to fly to Houston to interview 
someone) and her initiative were responsible for 
this big conference with nine consuls and about 
350 participants,” said Collins.

Between December 2008, when Bhakta first 
met with Consul Visser, and the dates of  the 
event, June 24 and 25, there was much to do. 

“I was a little overwhelmed,” said Bhakta. 
“But I didn’t want it to fail. I was determined.”

Among other things, Bhakta made two addi-
tional trips to Houston — one to host a luncheon 
for the diplomats and one to meet personally 
with each diplomat for the purpose of  recruiting 
and inviting them to attend the forum. 

Tulsa Global Alliance (TGA), the Collins 
College International Business and Entrepre-
neurship Institute and Center for Executive 
and Professional Development were responsible 
for most of  the planning. In addition, TGA 
organized travel, lodging and logistics for the dip-
lomats. Bhakta continued working on the project 
as the liaison between TU and the consuls. 

Feedback from consuls and participants 
indicated the forum was a success, and the atten-
dance of  350 at all events exceeded expectations. 

Business leaders inducted
The University of  Tulsa Collins College of  Business recognized the professional 

accomplishments of  three business leaders on Sept. 24 during its Business Hall of  
Fame induction ceremony at the Allen Chapman Activity Center. John R. “Cy” Elm-
burg, Joseph W. Moeller and Robert C. Poe were recognized as this year’s inductees.

“It’s an honor to recognize these three men for their professional accomplishments 
and altruism,” said Gale Sullenberger, dean of  TU’s Collins College of  Business. 
“They represent the talent, ambition and foresight required to grow businesses. By 
honoring these business leaders, it’s our hope that our students, alumni and members 
of  the community will look to these individuals as role models.”

Elmburg, who was recognized as an Outstanding Entrepreneur, is best known 
for transforming a five-gallon green fuel can into a bright red plastic container that 
has become a staple in garages and gas stations across the country. He founded Blitz 
USA, a manufacturer that has become a leader in the automotive and lawn and gar-
den markets. Among numerous other awards, the Miami, Oklahoma-based company 
has received the esteemed Oklahoma Quality Award from Governors Frank Keating 
and Brad Henry. After a 40-year career, Elmburg and his family sold Blitz USA in 
2007. Elmburg serves as a trustee for The University of  Tulsa and is involved with 
many corporate, charitable and state projects, including the Tar Creek Super Fund 
and restoration of  the historic Coleman Theatre.

Moeller, who was recognized as Outstanding Business Leader, is the retired presi-
dent and chief  operating officer of  Koch Industries, which is known as the world’s 
largest private company. A University of  Tulsa graduate in petroleum marketing, 
Moeller went to work for Hudson Oil, the parent company of  which would become 
part of  the diversified global conglomerate Koch Industries. During his six years as 
president and COO, beginning in 1999, Moeller lead the company through the ac-
quisitions of  INVISTA and Georgia-Pacific, two of  the largest acquisitions in Koch’s 
history. He continues to serve as vice chairman of  the board of  directors for Koch 
and is involved in a number of  corporate and community committees and boards.

Poe also was recognized as an Outstanding Business Leader. A mechanical engi-
neer, Poe’s name is ubiquitous with major transportation infrastructure projects across 
Oklahoma. He founded Poe & Associates as a two-person firm in McAlester that 
has become nationally recognized for its public works projects such as water systems, 
highways and bridges. Poe has also founded companies focused on architecture, golf  
community design and real estate development. Poe’s civic service began early in his 
career when he was elected to the Norman City Council in 1965. He also has served 
as chairman of  the board of  the Tulsa Metropolitan Chamber of  Commerce and 
Development. He currently serves as chairman of  the Board of  Trustees of  the Okla-
homa State University Medical Center. 

Collins College of  Business Dean Gale Sullenberger and The University of  Tulsa President 
Steadman Upham flank the 2009 Business Hall of  Fame inductees (from left) Joseph W. 
Moeller, Robert C. Poe, John R. “Cy” Elmburg.

Sonya Bhakta
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The Royal Institution of  Chartered Surveyors (RICS) this sum-
mer recognized Professor Larry Wofford, Chair of  Entrepreneurial 
Studies at the Collins College of  Business, as an Eminent Profes-
sional Fellow. RICS is the leading member organization in the 
world for professionals in property, land, real estate, construction 
and related environmental issues. 

 Wofford, a founding member and past president of  the Ameri-
can Real Estate Society (ARES) and past president of  the Inter-
national Real Estate Society, an award-winning business owner, 
traveled from Oklahoma to RICS world headquarters in Parlia-
ment Square London on June 5 to receive his Fellowship Diploma 
from RICS President Peter Goodacre.

Also on hand were incoming President Robert Peto, Past Presi-
dent Steve Williams and RICS Chief  Executive, Louis Armstrong.  
Wofford also took the opportunity to address the RICS Interna-
tional Valuation Board meeting at London’s Royal Society. 

“I am quite honored to have been selected as an Eminent 
Professional Fellow of  the Royal Institution of  Chartered Surveyors 
as they are the leading global experts on all aspects of  real estate,” 
said Wofford. “Receiving my diploma from the RICS president, 
Peter Goodacre, on the Presidential Terrace of  their headquarters 
on Parliament Square with Big Ben, Parliament, and Westminster 
Abbey in view was a remarkable experience.”

After the presentation and reception, the group walked to the 
Royal Society where Wofford addressed the International Valua-
tion Council in the room containing Isaac Newton’s presidential 
portrait.

“Just being in that building and that room was a once in a 

Collins professors teach about millennials in Mexico
The Instituto Tecnológico Autónomo de México (ITAM) in 

Mexico City invited Collins College of  Business professors to 
present a day-long seminar on “Teaching Generation Y” in June 
during its summer teaching program.

 Tracy Manly and Deborah Thomas, both associate professors 
of  accounting, gave a presentation on the topic last year at the an-

(Left to right, back row) Dr. Enrique Murillo, professor of  management 
and director of  the teaching center at the Instituto Tecnológico Autónomo 
de México (ITAM) and Pablo Galvan Tellez, ITAM’s director of  
research.  (Front) Sylvia Meljem, director of  ITAM’s Accounting 
Department with TU’s Associate Professors of  Accounting Deb Thomas 
and Tracy Manly.

A graduate-level marketing class at the Collins College of  Busi-
ness pursued a project over the summer to create a stronger fol-
lowing among TU’s young alumni by strengthening traditions and 
introducing new, exciting activities. Their ideas are growing legs.

Under the guidance of  Charles Wood, associate professor of  
marketing, the MBA class began the project with research by con-
ducting personal interviews with TU alumni and by reviewing best 
practices from successful alumni organizations.

The research revealed that many young alumni interviewed 
were not aware of  events hosted by the TU Alumni Association. 

nual American Accounting Association’s Effective Learning Strate-
gies Forum, which apparently led to the trip south of  the border.

“Unbeknownst to us, it seems, someone from ITAM saw the 
presentation and recommended us for the summer program,” said 
Manly. “We were surprised and honored to the invitation by the 
ITAM, which consistently is ranked as one of  the top five business 
schools in Latin America.”

ITAM faculty are fluent in English, so there was not a language 
barrier for the TU professors. ITAM business students are required 
to learn English as the language of  business. Classes are taught in 
both languages, with visiting professors teaching in English.

The presentation by Manly and Thomas included four sessions 
covering (1) characteristics of  millennial students, (2) motivation of  
millennials, (3) teaching techniques for millennials and (4) ethics of  
millennials.

Enrique Murillo, professor of  management and director of  the 
teaching center at ITAM, hosted the professors and took them on a 
day of  sight-seeing in Mexico City.

Manly and Thomas have previously published “Campus to 
Clients: Adapting Accounting Education to the Generations Work-
ing with the Millenials,” which was published in the February 2009 
edition of  The Tax Adviser. The article explores how small modi-
fications in how teachers and employers relate to the generation 
born between 1983 and 1996 can make a difference in engaging 
millennials in the educational process and work environment.

Wofford recognized at 
RICS world headquarters

lifetime event,” said Wofford.  “This was truly a memorable day for 
my wife, Pat, and me. I am most appreciative of  this honor.”

Since 1974, Wofford has been one of  the United States’ leading 
academics in the field of  real estate, financial management and 
investment theory. He has authored a number of  papers on land 
economics and urban planning and is a former winner of  the Ap-
praisal Institute’s S. Edwin Kazdin Award. He has also owned and 
operated several businesses including Route 66 Harley-Davidson 
and the “5 & Diner” restaurant in Tulsa. His Harley-Davidson 
business has been repeatedly honored by Dealernews Magazine as 
one of  the Top 100 Dealerships in North America. In 2006, Route 
66 Harley-Davidson was named the No. 1 dealership in North 
America by Dealernews.

“Larry has already begun significant liaison with others to 
help in attracting them to the RICS Americas cause,” said Don 
Dorchester, Senior Director at Cushman & Wakefield. “He is one 
of  our most ardent supporters.”

RICS provides impartial, authoritative advice on key issues 
affecting the public to businesses as well as governments and policy 
makers. RICS members operate in over 146 countries around the 
world and offer strategic advice on the economics, valuation, law, 
technology, finance and management of  the world’s physical assets 
- from major construction projects to commercial farmland to large 
investment portfolios. 

True to the blue
Marketing class hatches plans to attract young alumni

A common misconception among these young alumni was that 
they had to give money to be involved. The research showed that 
the best way to grow young alumni involvement is to form a bond 
between current students and the TU Alumni Association.

“You are not going to get them when they graduate if  you don’t 
get them when they are there at the beginning,” said Mike Cawie-
zell, a TU graduate interviewed for the project.

Using Studio Blue in collaboration with Gitwit Creative and JB 
Creative, two alumni-owned marketing agencies in Tulsa, the class 
developed a presentation outlining their strategy and tactics for 
reaching the young alumni demographic. 

When it comes to events, several recommendations were made 
to focus on quality and not quantity. It also called for highlighting 
and building upon existing traditions. Finally, the project recom-
mends improving communication to young alumni by leveraging 
traditional and social networking channels. 

“The Blue Crew idea is catching on,” Wood said of  one of  the 
recommendations. “The alumni association also loved the other 
ideas, and they plan to implement them.”

Project brings awareness to social problem
Armed with video cameras and innovative ideas, students from 

universities across Oklahoma set out in the spring of  2009 to bring 
awareness to one of  the state’s largest social issues — the staggering 
rate at which women are incarcerated.

“Oklahoma ranks first in the nation in the rate that women are 
locked up,” said Charles Wood, associate professor of  marketing 
and coordinator of  the project. “The impact to the economy of  
locking up mothers is significant. This project really demonstrated 
that marketing isn’t just about selling toothpaste. It’s about bringing 
awareness and developing action for a wide range of  endeavors.”

The Social Innovation Challenge, a TU-sponsored project, 
called on university students to “Do Something for Oklahoma” by 
devising and demonstrating strategies that can make a real differ-
ence on the issue of  incarcerated women in Oklahoma.

In all, participants included 72 students from five universities – 
The University of  Tulsa, the University of  Oklahoma, Oklahoma 
State University, East Central University and Tulsa Community 
College. TU’s Collins College of  Business and its Studio Blue 
resource center administered the challenge.

Other organizations participating included the George Kaiser 
Family Foundation, the Oklahoma Academy, Oklahoma Depart-
ment of  Corrections, Campus Compact, Creative Oklahoma and 
GitWit Creative.

The contest asked students to create and implement an activity 

that addresses the problem of  Oklahoma’s extreme incarceration 
of  women (143 percent higher than the national average), and 
more specifically, mothers. Students were to submit a short video 
presentation documenting their activity and how it made a differ-
ence.

Examples of  such activities included petition drives, mentoring 
programs for children of  incarcerated women, technology solutions 
to keep moms in contact with their kids and forming partnerships 
with an existing nonprofit to host an event.

“We want to try to energize students and give agencies some 
new ideas and direction,” said Wood. 

Prizes of  $1,000 each were awarded to the top five student 
teams. The judging panel consisted of  about 25 people from non-
profit agencies.

“These are the people who are in the trenches,” Wood said. 
“We wanted to see if  the students’ ideas had merit.”

Two student teams from TU were among the winners.
The project culminated on April 10 on the TU campus when 

the winning projects were shown to participants and guests from 
various agencies. Following the presentation, students met with 
legislators, foundation representatives, state officials and nonprofit 
agencies to discuss future actions and potential implementation of  
the activities. 

Collins College of  Business Professor Larry Wofford receives a Fellowship 
Diploma from Royal Institution of  Chartered Surveyors President Peter 

Goodacre in Parliament Square, London.
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Friends of  Finance celebrates silver anniversary
The University of  Tulsa’s Friends of  Finance speaker series has 

come a long way from its origins at a Tulsa sandwich shop almost 
25 years ago when three TU alumni put their heads together to 
create something valuable for the university and business commu-
nity.

Robert Prince (BSBA ’81, MBA ‘85) along with finance alumni 
Bruce Currie (BSBA ’81) and Bob Harrison (MBA ’73) hatched the 
idea of  Friends of  Finance at the urging of  TU faculty members 
Roger Bey and Mark Collins. Since it began in 1985, Friends of  
Finance has mushroomed into a 400-member organization that has 
showcased nearly 200 speakers to more than 37,000 guests over the 
years.

“I think it’s amazing where Friends of  Finance is today,” said 
Prince in a phone interview in September. “I see the speakers who 
come through, and I’m blown away. It’s gratifying to see these mas-
sive crowds.”

Some of  the most nationally prominent speakers have included 
JPMorganChase Chairman, CEO, and President Jamie Dimon; 
UCLA Coach Emeritus John Wooden; American Electric Power 
Chairman, President and CEO Michael Morris; Lehman Brothers 
CEO Richard Fuld, Jr.; Xerox North America President James 
A. Firestone; and The Staubach Companies Chairman and CEO 
Roger Staubach.

“Much of  the credit goes to Roger Bey,” said Prince. “He has 
done a lot to build the contacts that lead to these great speakers.”

Prince, who is co-chief  investment officer of  the world’s largest 
hedge fund, Bridgewater Associates Inc., joined that list of  speakers 
when he returned to The University of  Tulsa in September 2009 to 
present the first event of  the 25th anniversary season (2009-2010). 
He spoke about the importance of  planning ahead for investment 
opportunities in an economic downturn. 

From the podium in the Great Hall of  the Allen Chapman 
Activity Center at TU, Prince said he stood in awe at the scale of  
Friends of  Finance. Not only has the organization drawn distin-
guished speakers over the years, it has also generated more than 
$1.7 million in donations and granted more than $500,000 in 
scholarships to finance students. 

To think, it all started at Big Al’s sandwich shop in Tulsa.
“I can still remember sitting there with wads of  paper on the 

floor,” said Currie, CFA, vice president and senior trust officer 
at JPMorgan, recalling the day he and Prince spent drafting the 
organization’s mission statement. 

Shortly after launching their careers at First National Bank 
and Trust Company of  Tulsa, Prince and Currie were approached 
by Bey and Collins to create a university organization to serve as 
a liaison to the financial community and raise the profile of  TU’s 
finance department.

“It was really up to Bruce and me to figure out what it should 
be,” said Prince. “We wanted to aim high and have a big impact.”

The mission statement crafted that day at Big Al’s was very 
close to the mission that guides the program today. It calls for 
Friends of  Finance to help gain national prominence for The 
University of  Tulsa Finance and Operations Management Depart-
ment’s educational programs, students, alumni and faculty.

The first function of  the organization was an after-work recep-
tion on May 7, 1985 hosted by First National Bank and Trust 
Company of  Tulsa with more than 100 people in attendance. The 
first speaker was James Butler, VP Capital Markets, Marine Mid-
land Bank who presented in February 1986.

The organization did not grow overnight, according to Prince 
and Currie. It took a number of  years for it to really build up 
steam, but the close-knit environment of  the Tulsa business com-
munity and the university allowed the two groups to coalesce. 

“There was natural interest and support,” said Prince. “It 
became the center of  business discussion.”

Currie, who attends the Friends of  Finance speaker series on a 
regular basis, said the event allows attendees to rekindle relation-
ships and learn.

“In finance, with the speed of  change these days, it’s really 
important to keep your skill sets fresh and growing by interacting 
with professionals and speakers to round out your knowledge base,” 
Currie said. “You listen to a good speaker, and they get your juices 
flowing and give you a new perspective. So, you get back to the of-
fice, and you’ve picked up some nuggets you can use. Everyone has 
their own takeaway.”

Students have a takeaway, too. The Finance Excellence Fund 
was established in 1991 with a $3,000 gift from Frank Engle. In 
1997, the TU Board of  Trustees authorized the Student Invest-
ment Fund, which allowed students to manage the monies in the 
Finance Excellence Fund. The initial SIF fund was $150,000, and 
today the market value of  the SIF is more than $1.3 million dollars. 
More than 300 students have had the opportunity to experience 
managing a real portfolio.

For its 25th anniversary year, Friends of  Finance has a mem-
bership goal of  500 people. It also aims to hit the $250,000 mark 
with the Finance Excellence Fund Campaign - $10,000 for each of  
the 25 years.

At The University of  Tulsa Collins College of  Business, preparation begins the first 

days the freshman class walks through the door. In addition to diving into business 

courses, they are urged to participate in career development training programs 

designed to foster internships, build résumés and launch careers. 

Equipped & 
Ready

Preparing students with tools to function 
as professionals in the world of  work

“By failing
to prepare,

you are
preparing

to fail.”
BENjAmiN FRANkliN

Collins College of  Business Dean Gale Sullenberger, Professor Mark 
Collins, Bruce Currie (BSBA ’81), Robert Prince (BSBA ’81, MBA 
’85) and Professor Roger Bey.
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When it came to “building” her résumé, Brittani Teague 
skipped the tool store and went straight to the toolmaker. Not just 
any toolmaker, but Hilti, a worldwide leader in technology for the 
global construction industry. 

“My internship at Hilti has been an extremely valuable experi-
ence,” said Teague, an MBA student at the Collins College of  
Business. “Not only does it give me opportunities to apply some of  
my skill sets in the corporate setting, but it’s allowed me to build 
relationships with so many of  the great people working at Hilti.”

 The opportunity to intern at the company came about in fall 
2008 when Teague met a Hilti recruiter on campus at a career fair. 
When the career fair was over, she helped the representative carry 
some items out to her car, which may have been just the outgoing 
attitude the recruiter was looking for. Hilti invited Teague for a shot 
at an internship, but rather than an interview, she was asked to par-
ticipate in a case study project with three other intern candidates.

“We stayed in a room for several hours and worked on a project 
so we could gauge how each student interacted and worked in a 
team,” she said. “It was a hands-on project that really allowed us to 
demonstrate how we work.”

Hilti representatives must have liked what they saw because 
they offered Teague a paid internship, and she started in May 
2009. She is continuing the internship this fall while juggling 
classes and an assistantship. At the beginning of  her internship, she 
spent her time refreshing reports. Now she has moved into more of  
an analysis function.

“I’ve taken on more responsibility,” she said. 
 Although she doesn’t deal directly with Hilti’s tools and other 

products, she spent a day learning about the heavy-duty tools and 
equipment during a product awareness exercise. 

“I was able to drill holes in concrete and use a tool for chipping 
concrete,” she said.

Hilti began in 1941 in a mechanical workshop in Liechtenstein 
with five people. It has since grown to a company of  almost 21,000 
employees with operations in more than 120 countries around the 
world. Hilti opened its Tulsa operations in 1979.

Ten years ago, Clay Holder (BSBA ’00) was standing in nearly 
the same place as Teague. While finishing his degree at the college, 
he held an internship with Hilti that transitioned into a career he 
continues today. He could not be happier.

“From a personnel standpoint, Hilti has the close-knit feeling 
that I experienced at TU,” he said. “That allows you to network 
quickly if  you take advantage of  it.”

Small firms offer close-knit atmosphere
If  you’re good at making coffee or running the vacuum, this 

internship is probably not for you. If  you want to get in the middle 
of  real projects that impact a company’s bottom line, then you’ve 
come to the right place.

Take a walk through the brightly painted hallways of  Emerge 
Interactive Media in Tulsa and it’s easy to understand why market-
ing junior Stefanie Owens is excited about her future in the mar-
keting field. The space evokes energy, creativity and action.

On first glance, it appears to be a far cry from the number 
crunching of  her accounting and statistics classes at the Collins 
College of  Business. Owens was introduced to Emerge at a TU 
career fair, and she soon discovered the relevance of  her course 

Student takes advantage of international 
opportunities

Zadora Hightower’s zest for international business has taken 
her to Argentina, Germany and home again to The University 
of  Tulsa.

A senior majoring in international business and German at 
the Collins College of  Business, Hightower has taken advantage 
of  international opportunities through internships abroad and 
activities on campus. She is complementing her majors with mi-
nors in Spanish and economics and anticipates graduating from 
TU in December 2009.

Born in Germany, Hightower moved to the United States in 
2001 and graduated from the Oklahoma School of  Science and 
Mathematics in May 2006. 

 “The University of  Tulsa provided the opportunity to pur-
sue the exact majors that I wanted to study,” Hightower said “It 
was the only school that I looked at that offered majors in both 
international business and German. It has been a perfect fit.”

To elevate her experience in international business, 
Hightower has studied abroad in Argentina and Germany. 
Additionally, she has interned for the Tulsa Global Alliance, a 
nonprofit organization that promotes the idea that individual 
citizens have the right, even the responsibility, to help shape 
United States foreign relations by hosting international visitors, 
educating Tulsa youth about international cultures and 
eliminating stereotypes.

Hightower spent time in Germany interning for Hudig and 
Halliburton, and studied at the Humboldt Universitat in Berlin. 
She was selected as a Hilti Scholar, receiving a scholarship from 
the global company that is prominent in Tulsa. As a result of  
her academic accomplishments and her dedication to interna-
tional affairs, Hightower has received a number of  other schol-
arships. She credits TU and the Collins College of  Business for 
providing unique opportunities to study abroad and connect 
students with internships both in Tulsa and around the world.

On the TU campus, Hightower is involved with the TU 
Global Network and the Student Economic Association. Both 
organizations bring experts in their field to TU as guest speak-
ers and organize events for members. She has also tutored for 
the GEAR UP Program at Will Rogers High School, helping 
prepare students for college.

Hightower hopes to obtain employment in Tulsa upon 
graduation and pursue an MBA degree. She is grateful for her 
experience at TU. “The students, professors and advisors have 
combined to make my experience at The University of  Tulsa 
amazing,” she said. 

Students build résumés, careers

“It’s exciting to see that light bulb come on when they make 
the connection between what they learn in the classroom and what 
they are doing at work,” said Jessica Powell, president of  Emerge. 
“We have had great success with our interns from TU. They’ve 
been very reliable and excited to come to work.”

Owens said the close-knit atmosphere of  the small firm allowed 
her more opportunities to participate.

“My work changed every time I was there,” said Owens. “I 
really appreciate that I could dabble in different areas because it 
helped me identify my strengths.”

Six interns worked with the firm over the summer, and several 
will work during the fall and spring semesters. They typically stag-
ger schedules to coincide with classes. Because the internships are 
unpaid, some participants squeeze in blocks of  intern time around 
a paying job. 

Owens split her time between Emerge and a job in TU’s admis-
sion office. She said not being paid allowed her to see the business 
from an unbiased position.

“It allowed me to be bolder in my opinions,” said Owens. “I 
had nothing to lose.”

At the same time, the firm benefits from attracting interns who 
want more than some summer spending money.

“You really get the people who care about the business and 
can see the value of  the internship,” said Hogan. “They want the 
hands-on experience. The more they are here, the more they get 
out of  it.”

Equipped & Ready

Left: Marketing junior Stefanie Owens spent the summer as an 
intern at Emerge Interactive Media in Tulsa where the small-firm 
atmosphere allowed her many opportunities to contribute. Right: 
International business senior Zadora Hightower has completed 
several internships and study programs overseas while at TU. 
Below: Clay Holder (BSBA ’00) and MBA student Brittani 
Teague are both products of  Hilti’s internship program. 

work to the real world.
“Stefanie thrived on the analytical side as much as the creative 

side,” said Janine Hogan, account coordinator and manager of  
the internship program at Emerge. “She was like a human sponge, 
always wanting to do more and more.”

In addition to answering the phones and other administrative 
duties, interns help with organization, gathering materials needed 
for reporting and research, as well as assisting with projects and 
events.
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We’ve all heard the warning: You never get a second chance 
to make a first impression. Your tie better be the right color. Your 
shoes better be polished. Your handshake better be firm.

But don’t get ahead of  yourself. First impressions begin long be-
fore the job interview, said Caroline Franklin, director of  Business 
Career Development at Collins College of  Business. The strategies 
she teaches students apply to all job seekers – no matter if  you 
are a senior in college or a seasoned professional in the midst of  a 
midlife career change.

This fall, the college hosted a series of  events designed to 
prepare individuals for making stellar first impressions. The events 
included:

• Résumé Building
• How to Work a Career Fair
• Dress for Success
• Interview Strategies
“Job candidates need to have a résumé that is well organized 

and free of  errors in order for employers to take a closer look. 
Appearance is the key,” said Franklin. “The résumé gets you the 
interview. The interview gets you the job.”

Of  course, you need accomplishments to fill that résumé. If  an 
applicant’s academic performance is less than a 3.00 GPA, employ-
ers typically move them to the “No” pile, according to Franklin. 
The second area on a résumé that an employer reviews is work 
experience and internships. The third area is involvement in the 
community and on campus. 

“If  a student meets all three of  these criteria, they will probably 
get an interview,” said Franklin. 

After you’ve made it to the interview stage, it’s time to open 
your closet and take a good look at your wardrobe, according to 
Jana Christian, president and founder of  the Etiquette School of  
Oklahoma.

“You want to be on top of  your game as far as appearance,” 
said Christian, who presented the “Dress for Success” event in 
September. “You can go wherever you want if  you dress for it.”

Speaking to a roomful of  students — many of  whom were 
wearing shorts and sandals – she decoded the dress code for inter-
views. Christian covered everything from proper shoes and socks 
to the appropriateness of  facial hair. She even talked about the 
importance of  well-placed necktie dimples and demonstrated the 
proper tying technique.

“Anytime you are going for an interview, you want to dress 
conservatively,” she said. “Once you have the job and are in the 
corporation, you can look around and adjust your clothing style.”

She also provided such money-saving tips as shopping out of  
season. She emphasized that it’s better to invest in a few quality 
outfits rather than a car-load of  clothes bought on impulse. In fact, 
if  you are careful in your selection, it is possible to buy 9 pieces of  
clothing that can be mixed and matched into 54 different outfits. 

Participants asked many questions during the presentation, and 
they stayed afterwards to get lessons in tying neckties.

“I don’t know much about the suit and tie, and I didn’t really 
understand what business casual was,” said Tate Savage, a sopho-
more majoring in energy management. 

Another energy management major preparing for an upcoming 
career fair said he thought he knew appropriate dress code for an 
interview.

“But I was wrong,” said Joey Moppert. “I only have one pair 
of  khakis, and I can’t wash them fast enough. I’m going shopping 
today.”

Finance major James Wright, who was wearing a suit and tie, 
came to the presentation for a refresher.

“I found there is room for improvement,” said Wright. “First 
impressions are very important.”

Once students learned how to dress, the college presented an 
afternoon of  mock interviews with high-ranking executives from 
the Tulsa business community. Interviews were conducted by 
Caron Lawhorn, senior vice president-corporate planning and de-
velopment at ONEOK, Inc. and Bradley Stoots, partner at Grant 
Thornton. Both are members of  the Executive Advisory Board of  
the Collins College of  Business. 

“Students need to prepare for interviews — from researching 
the company and position, to dressing appropriately to answering 
the questions in a way that shows they are qualified for the posi-
tion,” said Franklin. 

The mock interviews were primarily behavioral-based, mean-
ing the interviewer asked questions to discover how the interviewee 
acted in specific employment-related situations. The purpose is to 
understand how past behavior may indicate future performance. 

Sophomore Greg Kichler said the mock interview helped calm 
his nerves and focus on giving strong answers to the questions.

“All the preparation is helping,” said Kichler. “It’s getting easier 
and easier.”

Making your first impression count

Equipped & Ready

Companies Offering 
Business Internships
ARI
BOK 
Berendsen Fluid Power 
BlueMobi 
BlueStone Natural Re-

sources
Boeing Company
CB Richard Ellis
Chevron
ConocoPhillips 
Devon
Earnst & Young 
Expro North Sea Ltd. 
Frederic E. Russel Manage-

ment Firm

FW Murphy 
Hilti
HoganTaylor 
Hudig GmbH / Halliburton
i2E
Laredo Petroleum 
Lohrey & Associates, PLLC
MAP Exploration, Inc. 
Mustang Fuel 
New Dominion 
Newfield Exploration 

Company 
Northwestern Mutual 
Occidental Permian Ser-

vices, Ltd.
Occidental Petroleum 

Corporation 
ONEOK Inc.

Orion Explorations LLC 
OrthoCare Innovations 
Penn Virginia
Pfizer Inc. 
Premier Advisors Group 
Quandt & Snow LLC
Samson Investment 

Company
Scottrade Inc.
Southwestern Energy 
Tulsa Area United Way 
U.S. Army Corps of Engi-

neers 
Unit Corporation 
Vinson & Elkins
Williams 
Woodrum, Kemendo, Tate, 

& Westemeier, PLLC

Companies Interview-
ing on Campus
Anadarko Petroleum 

Corporation 
BKD, LLP 
Bank of Oklahoma 
Beall Barclay & Company 
Chesapeake Energy Cor-

poration 
Chevron 
Concho Resources, Inc.
ConocoPhillips 
Curzon, Cumbey & Kunkel, 

PLLC
Devon Energy Corporation 
Ernst & Young LLP 
ExxonMobil Production 
Grant Thorton

Hogan Taylor, LLP (Tullius 
Taylor Sartain & Sartain 
LLP)

Koch Industries
Newfield Exploration 

Company
NORDAM 
OGE Energy Corp. 
ONEOK, Inc.
PricewaterhouseCoopers 

LLP 
Samson
Shell Exploration & Produc-

tion 
Southwestern Energy 

Company
Williams

Alumni creating career-networking, 
internship services

If  your spouse was transferred to another city and you made 
the decision to leave your job and move, wouldn’t it be valuable to 
have a ready-made support system to help land your next job?

Such a service is under development by The University 
of  Tulsa’s Alumni Association. The program will also be used 
to broadcast additional internship opportunities for current 
TU students. Internship positions will be actively sought from 
University of  Tulsa Alumni with opportunities in their specific 
career fields.

“This is an amazing way for our alumni to give back to TU, by 
providing  current TU students with opportunities,” said Matt Carr 
(BAC ’00), who is heading up the  Alumni Career Networking, 
Planning, and Internship Committee within the TU’s Alumni 
Association.

Both aspects of  the program are being designed to work in 
conjunction with such existing services as the Business Career 
Development program at the Collins College of  Business and TU’s 
Career Services. 

 “TU has some high national goals,” said Carr. “This is another 

excellent avenue to proactively grow the career and internship 
opportunities available through the University.”

Carr used the University of  Notre Dame and their alumni 
association networking as a premier model. The concept 
leverages a pre-existing network of  professionals who share alma 
mater pride. TU graduates automatically become members 
of  the Alumni Association free of  charge so the framework for 
communication and support is already in place.

With TU alumni living all over the world and a high percentage 
of  international students attending the University, the scope of  the 
job and internship network is global, Carr said.

“Communication is really the key to jump starting your career 
through an internship or to landing a new job,” said Carr. “Who 
better to network with than people who share a common passion 
for TU?”

For more information email contact Shelly Holly with The 
University of  Tulsa Career Services (918) 631-2549 or Amy 
Freiberger (918) 631-3727 with The University of  Tulsa Alumni 
Office.

Companies seeking student interns and employees
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Iowa, Indiana, Arkansas, Missouri, Texas. 
Like the Johnny Cash song, she’s been everywhere; or, at least 

to states with individuals who have high scores on graduate admis-
sions tests.

Kaci Kegler, who has been promoted to assistant director of  
the Collins College of  Business Graduate Programs, has built rela-
tionships across the country on behalf  of  the college’s MBA, MSF, 
MTAX and dual degree programs.

“Recruiting top-notch candidates to the graduate programs is 
an intensive, long-term process, sometimes taking as long as three 
to five years,” said Kegler. “The candidates we want are usually 
highly sought after by other universities, and many of  them are 
also pursuing successful careers. Graduate school is a very serious 
decision for them.”    

This is the first semester graduate students have had the oppor-
tunity to enroll in TU’s revised MBA program. Students may now 
concentrate a portion of  their MBA study in various topic areas, 
tailored to career preparation. Emphasis is placed on leadership, 
ethics, teamwork and communication skills.

“The revised MBA program has created interest among 
prospective students as well as in the corporate community,” said 
Kegler. “This is not a cookie-cutter program. The customization 
of  the course work is designed to foster each student’s individual 
interests and capabilities so that they are positioned to lead in the 
workforce.”     

In her new position, Kegler is also taking a more active role 
in establishing relationships with the corporate community and 

alumni for the purpose of  recruiting new students to the MBA, 
MSF, MTAX and dual degree programs.

In addition, Kegler is diversifying her responsibilities from 
recruiting and marketing. While she will still manage both tasks, 
additional responsibilities include managing student scholarship 
awards, including implementation of  a streamlined evaluation 
process for graduate assistants in the college. The new procedures 
are already being well-received by graduate assistants and their 
supervisors.

“The newly implemented GA management guidelines allow for 
increased accountability and transparency in the various GA posi-
tions through the use of  daily work logs to record work activities,” 
said Brittani Teague, a graduate assistant at the Williams Student 
Services Center at the Collins College of  Business. “The work log 
also has the added benefit of  helping students review their con-
tributions to their employer, which can then enable them to more 
accurately identify relevant experiences for their résumé.”

From the perspective of  graduate assistant supervisors, the new 
process allows progress to be measured against predetermined 
goals.

“The students create their own goals for the year based on 
their job description which sets the expectations for the year,” said 
Caroline Franklin, director of  Business Career Development at the 
Collins College of  Business. “The daily sheets allow the supervi-
sor the ability to confirm or deny that the student is meeting these 
goals. I see these guidelines as a positive change within the college.”

First class enters new MBA program
Value. 
That’s the word that keeps coming up when students talk about 

the new Collins College of  Business MBA program that kicked off  
this fall.

In terms of  curriculum options, career development services 
and reputation, The University of  Tulsa rose to the top when pro-
spective students were exploring MBA programs across the country 
and even overseas.

“The new MBA program at TU is patterned after the top 
programs in the country and that definitely played into my decision 
to apply,” said Paul Brown, who earned an undergraduate degree 
in business administration at the University of  Colorado in May 
2009. “TU was the best value.”

On the job front, Brown said in the first few weeks of  class, he 
was excited to see some big, well-respected employers recruiting 
students on campus. He’s confident his decision to attend TU will 
lead to a promising career. 

“I think that at a smaller university you have a bigger chance of  
being noticed,” he said.

Bobbie Bearden left her position with a bank in Tulsa to pursue 
her MBA at TU. She wasn’t advancing as quickly as she had hoped 
with the bank, and she is confident the MBA will give her the edge 
she needs.

She considered going to a university in her home state of  
Texas, but the tuition was considerably more than TU. Plus, the 
restructured curriculum was appealing.

“It’s really quick, but it works,” said Bearden. “It feels like I’m 
getting a lot out of  it without being overwhelmed.”

Students enroll in an increased number of  topic areas through 
a combination of  half-semester and traditional full-semester 
courses. They also have the ability to customize their program with 

concentrated study in accounting, energy management, finance, in-
ternational business, management information systems or taxation.

“It’s more material in a shorter amount of  time, but I think it’s 
easier to focus when it is more intense,” said Kilian Poeschk, a na-
tive of  Germany who came to The University of  Tulsa on a soccer 
scholarship and earned a bachelor’s degree in business administra-
tion.

Because of  the challenging job market, Poeschk decided to take 
the opportunity to build his education.

“I’m hearing it’s tough to find a job right now,” said Poeschk. 
“The MBA will allow me to study more and determine what direc-
tion I want to go with my career.”

The course structure of  the new MBA program is designed to 
give students functional skill sets, make them well-rounded and fill 
holes in their personal portfolios. The revamped program has even 
gained some notice as far away as Calcutta, India.

“TU was highly recommended for the MBA,” said Padmalata 
Mallipudi, who turned down several job offers in India to continue 
her education in Tulsa. “I had friends attending TU, and they told 
me about it.”

Mallipudi plans to specialize in finance and upon completion 
return to India to work for her father’s poultry food production 
company. For now, she is enjoying the place she has heard her 
friends talk about for years.

“It’s so peaceful and quiet here,” she said. “Everyone smiles.”
The new MBA program is at the center of  the college’s $30 

million campaign, which includes creating new endowed positions 
and scholarships. These improvements would not be possible with-
out the leadership of  two Tulsa businessmen, Walt Helmerich and 
the late Fulton Collins, whose combined donation of  $15 million is 
being matched by other friends of  the university.

Graduate programs: Kegler named 
Assistant Director

Equipped & Ready

Kaci Kegler meets with a student about 
TU’s MBA program.
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During an economic downturn 
when there is a glut of  college 
graduates looking for jobs, it would 
seem that employers would have 
a huge selection of  candidates to 
hire. This is not necessarily the case 
for companies looking for the best, 
most well-rounded talent.

Highly-sought-after candidates 
usually have employment offers far 
in advance of  graduation, so com-
panies need to be aggressive about 
staying visible on college campuses 
no matter the condition of  the 
economy, say experts in the field.

“We have an intense focus on 
talent,” said Ginger Holley, vice 
president and manager of  the Ac-
celerated Career Track Program 
at BOk Financial Corp. “When 
recruiting for top talent, you can’t 
go in and out because that will im-
pact your reputation. You have to recruit regardless of  the economic 
cycles.”

Energy-giant Williams in Tulsa is committed to bringing a 
people-oriented culture to its workforce, and a large part of  that 
begins on college campuses, said Williams College Recruiter Adriana 
Carson. 

“Our strategy this year is to maintain a presence on campus. We 
have employees and alumni who are committed to helping us attract 
talent, and they volunteer their time to our strategic school partner-
ships,” Carson said. “People want to work at Williams because of  
the people, and we are trying to enhance that through our recruiting 
efforts and our partnerships with student organizations. With recruit-
ing, if  you are out of  sight, you are out of  mind. We want to be a 
familiar face on campus.”  

This year, Williams has shifted its internship recruiting focus to 
lower level students to ensure there are plenty of  young job candi-
dates in the pipeline when the economy picks up steam. The com-
pany recruits from 11 strategic universities. This past summer, 61 
students nationwide were given paid internships at Williams — nine 
from The University of  Tulsa. Interns are exposed to senior leaders, 
networking events, a robust development curriculum and real-world 
application of  their education. In 2008, 70 percent of  the internships 
converted into return internships or full-time positions, and Williams 
expects a similar conversion rate this year given the results of  its 
intern satisfaction survey.

“Internships are a three-month interview process for us as well as 
our interns,” said Carson, emphasizing that Williams looks for stu-
dents who are a fit technically and culturally, and who demonstrate 
characteristics such as integrity, initiative, leadership and interper-
sonal skills. 

At BOk, interns who become employees are viewed as a “risk-
free hire.”

“Internships are the number one recruiting strategy,” said Holley. 
“We get to see them in action, and they get to experience us. It’s the 
perfect way to make a match. The retention is much higher.”

 BOk recruits interns and employees from 10 universities in 
seven states where the company has a presence. Bank employees 
participate in career fairs, network with faculty and speak to campus 
organizations in an effort to build relationships with the brightest 
students.

Last year, 800 soon-to-be graduates applied for jobs with the 
bank, and 23 were hired. Two of  those were from The University of  
Tulsa. The playing field to land a job with this financial powerhouse 
is crowded and highly competitive. 

The message: Students who want a shot at big league companies 
need to start early. Very early.

“Students should begin working on their business career develop-
ment their very first semester of  their freshman year,” said Caroline 
Franklin, director of  Business Career Development at the Collins 
College of  Business. “They need to develop a nice-looking résumé, 
start researching internship opportunities and begin networking with 
prospective employers.”

 BOk usually makes internship and job offers to college students 
in October. So, as Holley says, the students who are on the ball are 
looking in the fall. Those who wait until spring are either too late or 
have already been passed over.

During the recruitment process, BOk looks at grades, campus 
involvement and initiative.

“I like to see that they’ve held a job – I don’t care if  it’s not in our 
field,” said Holley. “I like students who reach out to me. Sometimes 
they don’t want to bother me, but I appreciate their initiative.”

She also wants students who know a lot about BOk and have 
a firm grasp on why they want to pursue a career in commercial 
banking. 

In the spirit of  The University of  Tulsa’s motto “Faith, Wis-
dom, Service,” a new academic path is being offered at the Collins 
College of  Business for students who wish to pursue “service” 
careers with nonprofit organizations.

The certificate program, referred to as the “Not-for-Profit 
Administration Certificate,” addresses the unique challenges facing 
most charitable organizations. These are challenges that differ from 
those addressed by the typical for-profit business, such as human 
resource management and legal issues.

Additionally, program participants will have classroom experi-
ence addressing marketing and financial management of  not-
for-profit organizations. Students will be required to complete six 
different classes, comprising 18 hours of  course credit, in order to 
be awarded the not-for-profit certificate.

The certificate program is already making a difference for Tulsa 
Hub, a local not-for-profit organization that provides bicycles to 
people in need. Students in Professor Ralph Jackson’s “Fundamen-
tals of  Not-for-profit Marketing” class are participating in a team 
project to increase the number of  donors as well as volunteers for 
Tulsa Hub.

By providing bicycles for those who do not have a reliable of  
means of  transportation, Tulsa Hub advances employment for the 
individuals served by the agency. The service allows an individual 
the freedom of  transportation to get to and from a job, or to and 
from a potential place of  employment in order to apply for a job.

Bicycle recipients are required to attend training from Tulsa 
Hub, which coordinates with the referring agencies such as Salva-
tion Army and Tulsa Day Center for the Homeless to follow a 
bicycle recipient’s status. If  the recipient obtains employment and 
no longer needs his bicycle, it is returned to Tulsa Hub to be given 
to another worthy individual.

Ren Barger is the founder of  Tulsa Hub and is excited to have the 
help of  Jackson’s class in meeting the needs of  the organization.

“I suppose our greatest need that we hope the students are able to 
address is volunteerism,” said Barger. “Tulsa Hub is a little special-
ized because we need bike mechanics. However, just getting warm 
bodies that are willing and excited to help makes a difference. The 
greatest gift is enthusiasm, and the more people who are willing to 
help, the more fun it is to be there.” 

After visiting Tulsa Hub, students researched what other agen-
cies are doing to best inspire potential donors and volunteers to get 
involved with Tulsa Hub. The next step is developing creative ideas 
to reach these audiences. 

“We are looking for the students to develop a streamlined profes-
sional campaign that will appeal to a wide variety of  people because 
bicycling appeals to a wide audience,” said Barger. “Their job as 
marketers will be to create a campaign that creates a sense of  what 
these people are looking for. We also hope that the campaign will 
promote our mission, promote volunteerism and speak to people who 
might not normally volunteer.” 

Upon the completion of  the project, the different teams will 
report their results in a written report and presentation. They will 
present one report to Jackson and one to Barger. Barger is excited 
about the student’s work and has great expectations about what their 
results will entail. 

“I hope that their results will help us get more college students to 
volunteer because they are exactly who we want to appeal to,” she 
said. “But I also hope that they appeal to elders, philanthropic people 
and even people who have never volunteered before, or who might 
not think they have time to volunteer. I hope they get insight into the 
current market and how best to appeal to that market.” 

 
  

Despite recession, companies keep 
recruiting top talent

On a roll
Not-for-profit certificate debuts with bicycle project

Tulsa Hub Founder Ren Barger meets with students about her not-for-profit organization.
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Last semester, The University of  Tulsa’s Student Investment 
Fund (SIF) experienced some challenges that are not always pres-
ent during a “normal” SIF semester. The most apparent of  those 
challenges was the massive dip in the stock market. While stocks 
were tumbling, students collectively asked important questions such 
as, “Should we sell and essentially invest in cash?” and also, “Will 
this recession be over within the semester or after?” They never 
reached a consensus as any opinion was purely speculative. How-
ever, consider the following outcome from last year’s students. 

Trades for the fall semester SIF class were completed about 
the second week of  December 2008, thus the spring 2009 class 
focused on the performance of  the fund after that time. On March 
9, the S&P 500 index, the barometer by which SIF measures suc-
cess, reached its lowest point at 677. The S&P was down about 24 
percent from 879 on December 12. This was also the time when 
the fund hit its low of  roughly $885,000. In contrast, SIF lost only 
19 percent over the same period. 

David Enke, associate professor of  finance, addressed SIF one 
evening to discuss why the fund so excellently outperformed the 
S&P index. His conclusion centered on the subject of  cash. Fortu-
nately, an abnormal proportion of  the portfolio was held in cash 
rather than securities, thereby providing what could be termed a 
“loss buffer.” What perplexed him the most was why the loss buffer 
did not turn into a type of  gain hindrance as well. Once the market 
turned for the better in early March, the portfolio value grew at the 
same rate as Wall Street. SIF’s stock selection and portfolio alloca-
tion seemed so well selected that it lost less than the market when it 
went down and gained equally when it moved up. 

Over the course of  the semester, SIF gained stronger portfolio 
cash positions by liquidating investments that had dim futures. 
After helping to minimize losses, SIF put the cash back to work by 
buying into stocks such as Myriad Genetics, Western Digital and 
Diamond Offshore, among others. From December 12, 2008 to 
August 26, 2009, the SIF portfolio grew by 22.5 percent compared 
to the 17 percent growth in the S&P 500 index. That is a difference 
of  5.5 percent, which translates to an additional $59,000 had SIF 
only matched their benchmark – quite remarkable for a fund that 
now sits around $1.3 million.

Former Supreme Court Justice Louis Brandeis was once quoted as 
saying that “sunshine is the best disinfectant.” Most investors would 
be quick to agree after experiencing one of  the worst economic and 
financial market collapses in over 70 years, brought on in part by what 
many believe was a lack of  market transparency and government 
oversight. Participants in the markets and those indirectly affected by 
the credit-induced global economic slowdown have certainly felt in 
the dark as their nest eggs have shrunk and employment status has 
become uncertain.

Over the last year we have seen financial institutions struggle or 
fail to the point of  needing to be bailed out, bought out, or forced 
into bankruptcy. We have seen investment banks turned into bank 
holding companies, and nonfinancial institutions ask for government 
assistance. Companies have had their credit ratings downgraded, and 
even the credit agencies themselves have become suspect. Regional 
and community banks have failed, while the government became an 
equity holder of  public companies and a market maker for toxic debt. 
We have seen changes in the goals and objectives of  various bailout 
programs, and have experienced first hand the uses and unintended 
consequences of  credit default swaps, CDOs and securitization. 
There have been lively debates on the positive and negative aspects of  
fair value accounting and marking prices to market values. Ultimately, 
we have come to appreciate why the management of  credit risk, 
model risk, and operational risk is important, and why corporate 
governance matters. We have learned to listen to the markets.  

Early on in the crisis, as comparisons were being made to the 
Great Depression and fears of  double-digit unemployment began to 
look as though they would materialize, governments began imple-
menting large fiscal stimulus programs, while central bankers across 
the globe slashed interest rates and looked for new and creative ways 
to add liquidity to the economic system. None of  this was lost on the 
financial markets. With credit markets freezing up and “Armageddon” 
trades being placed, markets began to experience unprecedented 
volatility. At times, both the S&P 500 Index and Dow Jones Industrial 
Average were registering high single-digit percent moves with pains-
taking regularity, causing market participants to become unnerved. 
But even as the markets moved beyond the declines that cut capital-
izations in half, only to later experience near equally impressive rallies, 
many investors remained nervous. 

As fiscal and monetary stimulus made its way into the financial 
system, legislators and regulators began focusing their attention on 
correcting both real and perceived flaws in the financial markets. With 
this objective in mind, the Obama Administration released Financial 
Regulatory Reform: A New Foundation, a proposal for updating the 
regulatory structure of  the financial system. A key component of  the 
new proposed regulatory framework includes monitoring “systemic” 
risk at the economic system level, with the Federal Reserve or a new 
risk council becoming the systemic risk regulator. Recent consensus 
has the Fed in the leadership position, with the council serving in an 
advisory and collaborative role. Given the existing and ever-growing 
responsibilities of  the Federal Reserve, many feel it is in a natural posi-
tion to monitor and respond to such system-wide risk. Not everyone 
agrees. Some believe that the Federal Reserve is not transparent 
enough and is already too influential regarding the direction of  the 
economy. There is also concern about placing additional political 
influence on its members. Yet, even the critics agree that there may be 
no better choice.    

Of  course, this says nothing of  whether or not it is even possible 
to measure systemic risk. For now, there is a feeling that regulators 
will know systemic risk when they see it, but this does not convey 
confidence. One tangible area in which regulators are likely to 
start includes the monitoring of  financial leverage. As it is now well 
known, banks, hedge funds and average citizens have been carrying 
too much debt, thereby helping to increase systemic risk and trigger 
the resulting credit crunch. Yale economist John Geanakoplos, who 
has studied leverage in the economy, believes that regulators need 
to gather daily data from all market participants and then publish 
aggregate data. While it may be difficult to monitor every form of  
leverage, there is an expectation of  new oversight for those institu-
tions deemed “too big to fail.” Capital ratios are likely to increase for 
such firms, requiring them to either maintain additional risk capital, 
or engage in further deleveraging. 

While the Fed is being considered for monitoring systemic 
risk, a new Financial Services Oversight Council, made up of  the 
Treasury Secretary and heads of  the major regulatory agencies, 
is being considered to advise the Fed on which institutions might 
increase systemic risk. Some worry that having the Fed defer too 
much oversight and regulation to other agencies could compromise 
efforts if  those agencies or organizations are incapable of  carrying 
out directives – such as relying too much on the rating agencies to 
help set capital ratios. With many agencies remaining in place, and 
new agencies acting in oversight and advisory roles, the layers of  
regulation will likely get deeper, requiring even greater coordination. 
Such coordination has been difficult in the past given that the Secu-
rities and Exchange Commission has maintained a more rule-based 
approach for protecting investors (with mixed success), while the 
principles-based approach taken by the Commodity Futures Trading 
Commission has given the exchanges more discretion on how they 
operate, allowing for less delay when offering new products (as well 
as less oversight). 

As in the past, the responsibility for making changes to the 
clearing and settlement systems will continue to be left to both the 
SEC and CFTC. In addition, both regulators will be responsible for 
providing input on the adequacy of  capital reserves, as well as shar-
ing some jurisdiction, such as in the over-the-counter swaps market. 
For its part, the CFTC is hoping to curb rampant speculation by 

An Insider’s Experience
SIF is essentially a whirlwind of  excitement, learning and stress. 

At the beginning of  the semester, most students are blinded by the 
sheer quantity of  work demanded. However, after the initial shock 
wears off, we quickly realize how little we know about investing, 
fundamental analysis and developing a portfolio that meets all the 
objectives set out by SIF guidelines. Students completely control the 
investing. It’s not uncommon to find an SIF member reading past 
reports to decipher why a previous class decided to buy a stock or 
determine how portfolio sector weightings were previously assigned.

In the middle of  the semester, most of  us can scarcely believe 
that we are actually managing real money, and the decisions made 
will truly impact the performance of  the fund as well as our uni-
versity endowment. Suddenly there is a sense of  duty to the fund, 
the university and ourselves. We strive harder. Gathering the most 
correct information and boosting the quality of  our reports, each of  
us continually puts in more effort every week. 

The most stressful part of  the semester is the weekend before 
our New Security Report is due. Each of  us has learned the skills 
adequate for producing such a piece: industry analysis, relative 
and intrinsic valuation, sensitivity analysis, and potential portfolio 
impact. However, simply because we possess the tools does not 
mean the work is done. Much time is spent polishing presentation 
skills, perfecting papers, and anticipating concerns about our chosen 
security. 

The culmination of  all our talents, efforts and skills, which we 
have acquired in the two semesters prior to SIF, are demonstrated 
in the New Security presentation each of  us gives at semester’s end. 
It is a rite of  passage. Steeply contrasted from where we started, it 
shows us how far we have come. Before SIF, I lacked the practical 
application of  many things I learned in prerequisite courses, from 
fundamental analysis to intrinsic valuation. But, now I can stand 
confidently before a group and not only speak intelligently on such 
topics, but do so with professionalism and experience. 

Certainly the high standards demanded of  those who dare to 
enter the Student Investment Fund are in line with real-world expec-
tations. Striving for that benchmark molds TU students for positions 
as tomorrows’ leading businessmen and women. 

Managing real money
Student Investment Fund outperforms S&P 500

By Joshua Firestone, TU student

Shining light on the financial markets
By David Enke, Associate Professor of  Finance at the Collins College of  Business

David Enke
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considering position limits and imposing higher capital and margin 
requirements in the commodity markets, as well as placing new 
requirements on the OTC markets. One such change that is already 
underway involves moving swap trades to regulated exchanges and 
clearinghouses. Among the SEC changes are plans to strengthen the 
oversight of  the credit rating agencies, while also requiring timely 
derivative transaction data, such as open interest. Coordination is 
also likely to be encouraged between other agencies in addition to 
the SEC and CFTC, including both domestic and international 
regulators.

Another part of  the proposal that has generated strong sup-
port, but has some concerned, is the idea of  requiring companies to 
retain 5 percent of  all structured product offerings on their books. 
While it is hoped that forcing companies to have “skin-in-the-game” 
will cause investment banks to develop less risky, less leveraged, and 
less opaque products, new requirements could reduce liquidity and 
credit. Requiring companies to keep risk on their books may also 
run counter to the goal of  reducing systemic risk, forcing the need to 
consider new approaches for reducing the engineering and misuse of  
complex structured products.  

In addition to measuring systemic risk, current proposals also 
aim to help the end user with the creation of  a Consumer Financial 
Protection Agency, designed to have authority over all consumer-
oriented financial products, such as credit cards and mortgages. The 
proposal allows the new agency to write rules and levy fines, creates 
an advisory plan to watch over industry practices, helps assist in edu-
cating consumers about finance, regulates overdraft protection plans, 
and increases disclosure to investors. While there are benefits in 
creating such an agency to offer more retail protection, critics worry 
that such regulation could end up adding unnecessary costs. While 
abuses with rate changes and excessive fees have been documented, 
such restrictions could end up reducing the availability of  needed 
products as firms are forced to either drop customers or absorb costs. 
While such changes are likely given the desire to protect investors 
and customers, regulators will need to ensure that new requirements 
do not negatively impact the ability of  firms to effectively manage 
their financial risk. 

One change that is also sure to be popular with retail investors 
involves plans that require hedge funds and private equity firms to 
register with the SEC, as well as disclose more information about 
their holdings, including their levels of  leverage and short positions. 
Hedge funds have been assigned some blame for the recent crisis, 
so it seems natural that new regulations would be placed on them, 
especially given their current low levels of  regulation. Increased data 
on leverage positions for larger firms, even if  in aggregate, should 
provide additional information for systemic regulators. Discussions 
of  relaxing mark-to-market accounting rules such that firms would 
not have to mark distressed assets at temporary fire-sale price will 
also continue to generate heated debate, as will new limits on execu-
tive compensation and the enforcement of  bonus claw-back rules. 

As debate continues, and proposals become more defined, many 
companies will find that they will not only need to respond to new 
regulatory requirements, but that it may be in their best interest to 
become more proactive in finding better ways to measure, moni-
tor, and control the levels of  risks within their own firms. Increased 
transparency and disclosure will be necessary both at home and 
across the globe. The key will be for legislators and regulators to 
implement such changes without restricting the efficient flow of  capi-
tal, or placing unnecessary restrictions on businesses and markets. 
This part of  the story has yet to be written and will certainly provide 
a challenge in the wake of  the recent financial crisis and the push for 
change and accountability it has engendered. 

Collins College   of Business by the numbers

Collins College of Business 
is a close-knit community of 
innovative faculty, students and 
business leaders who strive for 
excellence in business education. 
Focused on flexible programs that 
meet the needs of students, the 
college develops graduates who 
complement the diverse demands 
of business communities.

FACULTY AND STAFF
FACULTY FULL-

TIME
PART-
TIME

Accounting 8 3

Business Law 1 3

Energy Management 1 1

Finance and Operations 
Management

9 5

International Business 
and Entrepreneurship

4 0

Management 4 4

Management 
Information Systems

4 1

Marketing 5 1

TOTAL FACULTY 36 18

TOTAL STAFF 22

Enrollment 
Business Majors ................................ 664
Health Science Majors ..................... 289
Total enrollment
Fall 2009 (as of  9.30.09) ................... 953
 
Top 5 Out-of-State Residents 
1. Texas 
2. Missouri 
3. Arkansas 
4. Kansas 
5. California 
 
Majors by size
1. Management 
2. Energy Management 
3. Accounting 
4. Finance 
5. Marketing 
6. Management Information Systems
7. International Business and Language
8. Economics 
 

Ethnicity (entering Freshman)  
Not specified less than 1%
White, Non-Hispanic 60%
African American/BL 10%
Native American 6%
Hispanic 4%
Asian/Pacific Islander 1%
Two or more races 2%
International 17%

GRADUATE STATISTICS

Enrollment 

2008 FALL MBA 93 
2009 FALL MBA 98
Full-Time/Part-Time 63/35
Average Age 26
Average GMAT 578
Male/Female 59/39
Domestic/International 88/9 
(1 Did not report)

2008 FALL MSF 30
2009 FALL MSF 28
Average Age 26
Average GMAT 668
Male/Female 13/15
Domestic/International 17/11 

2008 FALL MTAX 42
2009 FALL MTAX 36
Average Age 37
Average GMAT 597
Male/Female 15/21
Domestic/International 35/1

2008 FALL DUAL PROGRAMS+ 18
2009 FALL DUAL PROGRAMS++ 17
Average Age 25
Average GMAT 592
Male/Female 6/11
Domestic/International 15/2

* 2009 Incoming MBA Class includes 09/SP, 09/SU and 09/FA as first term enrolled 
+ 2008 Fall Dual Programs include MBA/MSF, MSF/MSAM, JD/MBA, JD/MSF, JD/MTAX
++ 2009 Fall Dual Programs include MBA/MSF, MBA/MSCS, MSF/MSAM, JD/MBA, JD/MSF, JD/MTAX

 
 

Ethnicity (all business students)  
Not specified 5%
White, Non-Hispanic 62%
African American/BL 9%
Native American 5%
Hispanic 4%
Asian/Pacific Islander 3%
Two or more races less than 1%
International 12%

Out Of State, 47%

female, 53%

male, 47%

Entering Freshman Statistics

UNDERGRADUATE STATISTICS

2009* Incoming MBA Class Statistics

2009 INCOMING CLASS 42
Full-Time /Part-Time 31/11
Average Age 25
Average GMAT 596
Male/Female 23/19
Domestic/International 37/5
 
2009 INCOMING 
FULL-TIME STUDENTS 31
Average Age 23
Average Work Experience 1 Year
Average GMAT 604
Male/Female 17/14
Domestic/International 26/5

2009 INCOMING PART-TIME 
STUDENTS 11
Average Age 28
Average Work Experience 5 Years
Average GMAT 573
Male/Female 6/5
Domestic/International 11/0
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Tracy Manly and Deborah Thomas wrote “Campus to 
Clients: Adapting Accounting Education to the Generations: Work-
ing with the Millennials,” which was published in the February 
2009 edition of  The Tax Adviser, Vol. 40, Iss. 1. Manly also wrote 
“Lights! Camera! Accounting!” with Constance A. McKnight, Ac-
counting Education News, Vol. 37, Iss. 3, Summer 2009.

Robert Russell and Wen Chiang wrote “A Simulation/
Metaheuristic Approach to Newspaper Production and Distribu-
tion Supply Chain Problems,” forthcoming in the International 
Journal of  Production Economics. They also presented “Forecasting 
Public Transit Ridership,” at the National Informs Meeting in 
October 2008. 

Brian Chabowski wrote with G. Tomas, M. Hult, T. Kiyak 
and J. Mena, “The Structure of  JIBS’ Social Network and the 
Relevance of  Intra-Country Variation: A Typology for Future Re-
search,” which is forthcoming in the Journal of  International Business 
Studies. Chabowski also wrote with S. Seggie, S. Xu and S. Cavusgil, 
“Methodological Rigor of  Ordinary Least Squares Regression 
Studies in Mainstream Marketing: An Assessment of  Research 
Reported in the Journal of  Marketing,” in Advances in International 
Marketing, Vol. 20, 2009.

David Enke and Terry Wright presented their paper “Using 
Data Processing Algorithms and Neural Networks to Forecast One-
Month Price Moves in the S&P 500 Index,” at the 2008 Artificial 
Neural Networks in Engineering Conference, which was later 
published in the edited volume, Intelligent Engineering Systems through 
Artificial Neural Networks, Vol. 18 (2008).

Akhilesh Bajaj, Jeff Crawford, S. Sharma, and P. Yet-
ton wrote “Estimating the Effect of  Common Methods Variance: 
The Method-Method Pair Technique with an Illustration from 
TAM Research,” for the Journal MIS Quarterly (33:3), pp. 473-490, 
2009. Crawford and Bajaj also wrote “The Influence of  the Level 
of  Client Familiarity with Vendor Efforts in Outsourcing Project 
Performance,” for The Global Studies Journal (2), 2009.

Jeff Crawford authored a book chapter “An Identity Per-
spective for Predicting Software Development Project Temporal 
Success,” in Systems Analysis and Design for Advanced Modeling Methods: 
Best Practices, IGI Global, 2009.

Lori Leonard and Jeff Crawford presented “Clarifying 
the Organizational Impacts of  Knowledge Loss,” at the Fourth 
Annual Knowledge and Project Management Symposium, Tulsa, 
Okla., August 12-13, 2009. Leonard coauthored with J. Kreie, K. 
Alt and T. P. Cronan “Effectiveness of  Teaching Ethics: Assessment 
of  Changes in Associative Networks,” for the Information Systems 
Education Journal, July 2009.

Kiku Jones and Lori Leonard wrote with C.K. Riemen-
schneider “Trust Influencers on the Web,” Journal of  Organizational 
Computing and Electronic Commerce, 2009, 19, pp. 1-18, and “Web 
Trust – A Moderator of  the Web’s Perceived Individual Impact,” 
Journal of  Computer Information Systems, Summer 2009. Jones and 
Leonard also wrote “The Role of  Self-Efficacy, Trust, and Experi-
ence and the Mediating Effects of  Satisfaction in the Choice of  
C2C E-Commerce among Young Adults,” in the Journal of  Elec-
tronic Commerce in Organizations (7:3), July-September 2009. 

Melissa (Schau) Long (BSAT ’04) and 
her husband, Drew, had a baby girl on March 1, 
2009. Alice Kathleen Long weighed 6 lbs 10 oz. 
and was 19.5 inches long.

Angela Lawrence (MBA ’07) and David 
Downing have become partners of  the Tulsa 
advertising agency, AcrobatAnt. 

Shea Daugherty (MBA ’06), a construc-
tion communications manager with Dulles 
Transit Partners, has been transferred to the 
Washington, D.C. area where she is working on a 
major civil infrastructure project. 

If  you are a business graduate and have been pro-
moted, changed companies, earned another degree 
or have personal information (marriage, births, 
etc.), please send it with a photo to alumni-busi-
ness@utulsa.edu. In the subject line of  the e-mail 
write “Alumni News.”

 Judy Adair •  Denise Adams •  Joe Adwon •  Andrew Aguirre •  Barbara Allen •  Nick Allen •  Kent Allingham •  Connor Anderson •  Bill Andres •  Tricity Andrew •  Ryan Andrews •  Jim Arens II •  Loren 
Armstrong •  Ana Avila-Pico •  Keith Bailey •  Tory Baker •  Boone Barker •  Matthew Barnard •  Steve Barnes •  Allen Barrow •  Ray Batchelor, Jr. •  Bobbie Bearden •  Gary Belitz •  Brandon Bell •  Scott 
Bennett •  Roger Bey •  Denise Bibby •  Becky Biesecker •  Dale Billam •  Chris Bird •  Gene Bishop •  Jim Bishop, Jr. •  Lee Bowen •  Theron Bowling •  Bob Boyd •  Meg Brimmer •  Arnold Brown •  
George Brown •  Ronald Brown •  Mark Buffington •  Phil Burch •  Ellen Burgess •  Rick Burgess •  Eric Burkholder •  Peggy Burks •  Bobby Burnett •  Mike Burton •  Jim Butler, III •  Chris Cable •  Nevyle 
Cable •  Tom Campbell, Jr. •  Brian Cantrell •  Dick Cantrell •  Nancy Cantu •  Chris Cardoni •  Steve Care •  Josh Carson •  John Chandler •  Anju Chandra •  Judy Chapman •  Don Chappel •  Luis Chaves 
•  Kui Cheng-Gugliotta •  Wen Chiang •  Jeff Chism •  Aaron Clark •  Mike Clark •  Chante Clarkson •  Tami Cobb •  David Cohen •  Jim Colgan •  Mark Collins •  Sam Combs, III •  Ron Comeau, Jr. •  
Brian Conway •  Megan Cordle •  Suzanne Costin •  Ted Cowan •  Joseph Craft, III •  Tom Craft •  Lee Crawley •  Renee Cui •  Geoffrey Curran •  Patrick Curth •  Harry Dandelles •  Dewey Daniels •  Barry 
Davis •  Anatoli Davydov •  Casper den Harder •  Kirk Di Giacomo •  Keith Diekelman •  Mike Dill •  Pat Donica •  Dan Doyle •  Del Dreyer •  Tom Droege •  Bob Duenner •  Janet Duffy •  Aaron Edwards 
•  David Enke •  Bill Fader •  Irving Fenster •  Tally Ferguson •  Ignacio Fernandez •  Norm Fisher •  Kelley Fitter •  Bob Fitzgerald •  Nick Fitzgerald •  David Fleske •  Alan Ford •  Skilly Forsman •  Brad 
Foster •  Bob Fouch •  Randy Foutch •  Lance Franczyk •  Phil Franczyk •  Caroline Franklin •  Tom Franz •  Bob Fredrickson •  Richard Gable •  Robert Gaddis •  L. Gaither •  Richard Gajan •  John Galbraith 
•  Steven Ganzkow •  Jason Gates •  Richard Gebhart •  Paul Gee •  Kevin Genske •  Robert Geweniger •  Richard Gibbs •  James Gifford •  Jayne Gilsinger •  Alexis Goldman •  Benjamin Gorrell •  Bill 
Gottfried •  Rodger Graham •  Rhonda Grundy •  Christopher Guglielmo •  Mary Haddican •  Toni Haenninen •  Roger Haglund •  Brandon Haig •  Glen Hall •  Nelda Hall •  Kara Harper •  Stephanie Hart •  
JD Hatter •  Hans Helmerich •  Walt Helmerich, III •  Steven Hildebrand •  James Hill •  Eugene Hodel •  Travis Hoffstot •  David Holden •  James Holloman •  Jeff Holman •  Carlynne Holmes •  Gregory 
Hopeman •  Gayla Hurley •  Robert Hutton •  Emily Ingram •  Russell Iorio •  Paul Iskat •  Ted Jacobs •  Basil James •  Stacey James •  Anuar Janabayev •  Olaf Jarochowski •  Larry Johnson •  Patti 
Kastl •  John Kauth •  James Kelley •  Michael Kelly •  Jeff Kendall •  Gregory Kichler •  Joseph Kidwell •  James Kimbrough •  David King •  Jack Koehle •  Victoria Kornhaas •  Mary Korthase •  Kevin 
Krieger •  Marvin Krueger •  Andrew Krush •  Donald Lane •  Sanford Leeds III •  C. Leininger •  Julie Lewis •  Chengwei Li •  Yuejuan Li •  Greg Lippert •  Haoyang Liu •  Craig Loseke •  Nathan Lovelle •  
Lindsey Madden •  Timothy Madden •  James Maddux •  Kieran Major •  Yu Mao •  Max Mason •  Geordie Matson •  Shane Matson •  James Maxwell •  Vic McClintic •  Melody McCloud •  
Robert McCormick •  Jason McCoy •  Delores McDugle •  Beryl McElhiney •  James McGill •  Joseph McGraw •  Peter Meinig •  Mary Melon •  David Merrill •  Michael Messer 
•  William Meyer •  Beverly Monnet •  Mike Moore •  Rocky Moore •  Joe Moran •  Dale Morgan •  Jerry Morris •  Charles Myers •  Grant Najera •  John Neas •  
Brady Nguyen •  Gordon Nielsen •  Michael Noland •  Gregory Oliphant •  David Page •  Robert Paulsen •  Mike Payne •  Terry Payne •  Pamela Peck •  
Suzanne Penni •  Andrew Phillips •  Robert Pilcher •  James Pinkerton •  Mahlon Pitt •  Richard Pittenger •  Stephen Poleman •  Bob Por-
tiss •  Jennifer Price •  Robert Prince •  Sharon Prince •  Wesley Prudom •  Chen Qian •  Don Quint Jr. •  Arthur Rasher •  
James Redman •  Joseph Redman •  Thomas Redman •  Linda Reins •  Robert Reins •  R. Reynolds •  Peggy 
Rice •  Rose Rice •  Stephanie Richardson •  Doug Riess •  Tom Ritchie •  Ramona Roberts •  
Tim Roberts •  Frank Robson •  Mike Rothman •  Lori Rowan •  Donald Rubottom 
•  Byron Rundle •  Robert Russell •  Hayden Ryan •  Patricia Sav-
age •  Alex Schneider •  Jerry Schuyler •  Jonathan 
Scrocchi-Wittl •  Richard Shaddox 
•  Amanda Shank •  
Andrew 
Shank •  
James 
Shannon 
•  Julie 
Skye •  
Jana Smith 
•  Mark 
Smith •  
Mark Smith •  
Theresa Smith 
•  Bill Snow •  
Steven Soule’ 
•  Ryan Staebell 
•  William Starke 
•  Thomas Stees 
•  Jeffrey Stoermer 
•  Bruce Stoesser •  
Kenneth Stone •  A. 
Sullenberger •  Robert 
Swain •  Ross Swim-
mer •  J.P. Szafranski 
•  Ali Taqi •  Stephen 
Taraszka •  Brook Tarbel 
•  Hugh Taylor •  Jerry 
Taylor •  Jordan Taylor •  
Brittani Teague •  Roy Teel, 
Jr. •  Larry Terry •  Robert 
Thomas •  Mike Todd •  Ken 
Tooman •  Robert Traband •  
Mollie Trease •  Peter Troxel •  
Amanda Troxell •  James Turner 
•  Stuart Turner •  Timothy Urban 
•  Kent Van Valkenburgh •  
Douglas Vincent •  Calvin Vogt 
•  Jon Vrooman •  John Walkup 
•  Tim Walters •  Chuck Walton 
•  Jean Walton •  Guannan Wang 
•  Ying Wang •  Thomas Warburton 
•  Cindy Webb •  Martin Weber •  
Lynn Wheatley •  Chad White •  Robert 
White •  David Whitney •  William 
Wiles •  Bill Wilke •  Thomas Wilkins •  
Bland Williamson •  Christy Williamson •  
Mark Wilmoth •  Sonja Wilson •  Joseph 
Wolking •  Mark Womble •  Daryl Woodard 
•  Barry Woods •  Steve Wyett •  Andy 
Yarritu •  Neal Zahn •  Bryce Zedalis •  Scott 
Zeligson •  Steven Zenthoefer •  Fan Zhang

][ ALUMNI
news

Upcoming magazine issue: We are looking for alumni of  TU’s business 
program who are employed in exciting or unusual career fields. 

Send your story ideas to: alumni-business@utulsa.edu.

friends before 
facebook was cool.

Friends of Finance 1985-2010
Thanks to friends and supporters 

for 25 years of success.



800 South Tucker Drive
Tulsa, Oklahoma 74104-9700

Generosity of  Collins family 
creates fourth professorship

University officials and leaders in the Tulsa business community gathered 
in September to commemorate the most recent of  four Collins Professorships 
established through the deep generosity of  the Collins family. 

The Collins Professor of  MIS, the most recent of  four Collins 
Professorships, was awarded to Lori Leonard and became effective January 1, 
2009.

“We are beyond fortunate to have the Collins family as partners and 
champions,” said Gale Sullenberger, dean of  the Collins College of  Business. 
“They have set the pace for our growth and development, inspired us with their 
vision and worked tirelessly to align a team of  friends and partners around the 
College.”

The other Collins Professorships include the Collins Professor of  
Operations Management, held by Tim Urban; the Collins Professor of  
Marketing, held by Saied Samiee; and the Collins Professor of  Operations 
Management, held by Bob Russell.

Members of  the Collins family have been devoted supporters of  The 
University of  Tulsa, particularly the Collins College of  Business. Fulton Collins 
(1943-2008) served for 12 years as chairman of  the TU Board of  Trustees. He 
and his wife, TU Trustee Susie Collins, supported pivotal initiatives that have 
lifted TU into the ranks of  the nation’s top 100 universities.

Frances and Roger Collins have supported numerous university programs, 
and Roger serves on the business college’s Executive Advisory Board. In 
1996, the family established the Collins Professorships to attract and retain 
top business faculty. The Collins College of  Business was renamed in Fulton’s 
honor in May 2008. 

To learn more about giving opportunities at the Collins College of  Business, 
contact Amy Berry at (918) 631-3111, or amy-berry@utulsa.edu

Left to right: University of  Tulsa President Stead Upham, Lori 
Leonard, Susie Collins, Frances and Roger Collins.


